PABLOVTB PRESENTS..

SKYROCKET YOUR ADSENSE EARNINGS

CRUCIAL TIPS TO DRAMATICALLY INCREASE YOUR CLICK THROUGH RATES
WITHOUT ADDITIONAL TRAFFIC




INTRODUCTION

This guide is a short and sharp presentation covering numerous methods that
can help you increase your AdSense CTR, which ultimately will lead to higher
earnings for yourself and a higher passive income.

More importantly, these are techniques and tips tested by numerous
AdSense publishers and high-ticket Adsense gurus. They come from trusted
sources, so all | can say to you is this:

They work and they work fast.

Now these methods are not similar in nature but they all have one thing in
common, they produce more money!

My advice is to use the tips outlined here and test them on your sites.
Learn them, understand them, test them, and track the results.
Based on your measured data, tweak and try new methods and ideas to keep

improving your passive earnings.

That is the best way to ensure you are getting the most out of your sites
without putting any extra effort on them.

So let’s get stuck into it.
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SECTION 1

YOUR WEBSITE
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CRUCIAL TIP NUMBER 1

YOUR SITES TOPIC IS THE LEADING
FACTOR

The first and proven tip to increase your AdSense CTR and ultimately your
AdSense earnings has nothing to do with ad placement, ad styling, or any of
the other aspects we will look at in the following chapters, yet it is probably
the most important factor when it comes to increasing your AdSense
earnings. That is why | am including several tips for this one.

Before you even think about purchasing a domain name, creating a web site,
deciding where to put your AdSense ads or which formats you are going to
use, you have to make sure you choose the right topic or niche for your web
site to begin with.

Choosing the right niche or topic not only will determine the amount you
earn per click, but it will also play a decisive role when you start optimizing
and promoting your site, potentially limiting the amount of traffic you can
generate to your site.

Most importantly, choosing the right topic will ensure that relevant ads
appear in your site’s content, and this is the best way to dramatically increase
your click through rates.

| am sorry to tell you this, but | do not care how much you like writing about
the history of sonnets. If no relevant ads (and by that | mean highly targeted
ads) will appear in your sites content, it is not worth it to invest your time
creating a site for that topic.

Do not panic though; the beauty of AdSense is that the amount of good
topics and keyword phrases you can choose from is practically unlimited.

You do not have to focus your attention on creating sites relevant to certain
products, as would be the case with Clickbank products, for example, or even
physical products, because there are thousands of advertisers that are
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bidding for thousands of different keywords, ranging from service providers,
manufacturers, vendors, affiliates, etc. etc.

However, you still want to do some research first in order to determine if it is
going to be worth it to create a micro niche or authority site around that
topic.

Therefore, | have laid down some tips for you to use in order to choose the
right topic for your AdSense pages.

Please note that | won’t take into account how hard it would be to compete
for these terms or topics in the Search Engine Result Pages, or the amount of
traffic we could generate, but | encourage you to first determine those
factors before moving on to the ones described below.

The purpose of this report is to specifically help you optimize your AdSense
click through rates. The other more primal factors that determine if it is
worth it to pursue a specific group of keyword phrases or topics for SEO
purposes is based on much more detailed research analysis and it will not be
covered here.

1. Keyword Research

An effective way to determine whether there will be relevant ads competing
in your web pages is by doing keyword research. Nowadays | use Market
Samurai as an all in one research tool, but there are also additional free tools
that can be very helpful.

Whenever we research keywords for niche ideas, besides taking into account
traffic estimates, SEO relevant data, etc., we want to know:

a) If there are a high number of advertisers competing for that keyword

b) If the average CPC (cost per click) is high enough to spark some
attention (Remember that your EPC will be less than what is displayed
on any PPC estimator (Advertisers won’t bid the same amount in the

Display Network, and you have to consider revenue share)

c) The Estimated Ad Position for Ads targeting that keyword
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d) The Estimated Daily Clicks

e) What types of ads will appear for that keyword phrases
One good way to assess these factors is to follow this step-by-step method:
1. Log into your Google Account, and go to:

https://adwords.google.com/select/KeywordToolExternal

Find keywords

Based on one or both of the following:

Word or phrase (one per line) Website

|| Only show ideas closely related to my search terms (2

Advanced options

Locations and languages (= All Countries . All Languages -
United States [ English
United Kingdom Japanese
Japan German
Germany Portuguese
Brazil b S
Include specific content > || Include adultideas
Show ldeas and (= | Deskiop and laptop devices |v ||
Statistics for
Filter keywords (7 | Local Monthly Searches [w | | == (=] | | Remove

+ Add another

2. Using your main niche keyword phrase, and the corresponding
location settings, click the search button.

FUUUL LS ugLa i:

=+ Add keywords Download * Estimate search traffic iew as text v ore like these Sorted by Relevance Columns +
7] Keyword Competition Global Monthly Searches (2 Local Monthly Searches (2 Ad Share Search Share Extracted From Webpage Estimated Avg. CPC
1 rings 11,100,000 6,120,000 - -1- Fr.1.11
= engagement rings 1,830,000 1,220,000 - - - Fr.1.61
]| promise rings 165,000 135,000 - -|- Fr.1.52
[} wedding rings 823,000 368,000 - - - Fr.1.43
= diamond rings 673,000 450,000 - - - Fr.1.47
= desinner rinns FUEON] 27 200 - -1- Fr1730

This not only will give us a hint on the amount of competition for this niche,
but also estimated CPC, monthly searches, and additional sub niche ideas.
Make sure you add all visible columns to check this data.
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3. Next, you want to download this keyword list in a CSV format, and
go to Traffic Estimate.

https://adwords.google.com/select/TrafficEstimatorSandbox

AUUUL LD udld L

+

Sorted by Estimated Avg. CPC = Columng. -

Download -

Keyword Global Monthly Searches (2 Local Monthly Searches (2! Estimated Avg. CPC Estimated Ad Position Estimated Daily Clicks Estimated Daily Cost Competition Local Search Tren
ring insurance 12,100 6,600 ARS$35.22 13 2 AR$89.93
harley davidson rings 6,600 4,400 ARS20.22 13 o AR$5.53
moissanite engagement rings 12,100 9,900 ARS14.68 1 0 ARF3.16
ring enhancers 5,400 5,400 ARS14.20 15 1 ARS20.53
sell diamond ring 8,100 5,400 ARS13.45 1 0 ARS$1.45
irish wedding rings 4,400 3,600 ARS511.95 15 0 ARS$E6.95
sell engagement ring 5,400 3,600 ARS11.85 15 o ARS5.21
selling diamond rings 12,100 8,100 ARSI1.77 1 0 ARF1.67
mannatic rinne A Ann 2 ROAN ARTA1 AA 1 n ARTA4 29

Paste your generated list and estimate traffic data.

This will provide us additional data regarding estimated ad positions,

estimated CPC, and estimated daily clicks, that we can take into account to
determine what topics seem to be relevant and useful for our AdSense
campaigns.

Note: If you prefiltered your keyword research results based on SEO
competition, you obviously want to use that list and insert it into Traffic
Estimate to get an approximate overview on the competition and average
CPC. Remember, we are primarily looking for high competing keywords here.

4. Other sites that may help you find competitive keywords and
gather keyword analysis data are:

SEM Rush

s w RU DE PR Es IR help
Keyword summary

Keyword (3 rings @ Trend
cPC @ sLs0
Competition (2 0.88

Average vol. (D 27.1k

Mumber of results (2 206.0m L1 1 1 85 35 2 2 1 3 ;)

Phrase match report - 39,037

Keynord & Volume e Competition Trend
engagement rings 201,000 202 0.98
wedding rings 60,500 155 0.97
lord of the rings 40,500 0.56 0.23
ting of fire 33,100 0.59 0.06
diamond rings 33,100 180 0.97
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SUBSCRIBE NOW! Why Subscribe? | Login

ENTER A DOMAIN OR KEYWORD BELOW: SpyFullsaEar Keyword Ad History KeywordSmart
- “ rings SEARCH | [— . . ) .
.o destine.com or dentaplen con P — ;RECDN Files @Domm Ad History ﬁSpyFu University
j \ DATA FROM OTHER REGIONS: USAEES 1 00
Follow us on &
?) Stats For: rings view cached page >> + ADD TO MY TERMS
/ 1.10 - $1.36 11 v
Cost/Click: I?U T30 z?'m @ Advertisers: 2 mas ) y ;fsé
gég > s --ﬂ/
Lo 320k - 4 45k 104,000,000 A &
Clicks/Day 010 % J Search Resulis 5,000,000 17 14 %) y ’
Apr 09 Sep 09 Feb 10  Jul 10 Dec 10

Cost/Day anr_ ﬁigfi /Y| search Volume: 1,650 Dy =i 0 @ecfiElt o
Top PPC Domains for "rings" ? Subscriber Advantages ?
Domain Sep Oct Now Dec Jan Feb ' Ad copy changed from previous manth w
iared.com — Advertiser tidn't appeat on this keyword 7] ‘ New! - Kombat
ice.com — | |
macys.com — vs.
kay.com — [ - CLICK A COLORED BOX TO SEE THE AD
halzharn o -

Note: Always notice that you will not get accurate CPC numbers, since these
are approximates for AdWords Advertisers. As a rule of thumb, divide that
number by 2.

2. Previewing Ads Based On Keywords

Now, once you have selected a group of keywords and niche topic ideas that
seem promising, taking into account competition volume, CPC averages, and
traffic volumes, we still want to go ahead and preview some of the ads that
could appear on our pages

To do this, | recommend following these guidelines:

1. Go To AdSense SandBox Tool, located at
http://www.labnol.org/google-adsense-sandbox/

and insert your strongest keyword phrases, and targeting your country, click
preview.

This tool is not perfect, but allows us to easily preview some of the ads that
could be appearing in sites that are relevant to that keyword phrase. Here
are some examples:
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type URL or keyword(s) |moissanite engagement rings

ADSENSE SANDBOX

| (country) | Auto

Engagement Rings

Affordable engagement rings in
your area at Dexknows Weddings
Weddings. DexkKnows.com/Rings

Fourtane Estate Jeweler
Fourtane in Carmel: California’s
Leading Estate Jewelry Shop.

Fourtane com/Carmel

Engagement Rings at Zales
Elegant jewelry to fit your budget.
Free Shipping over $149 at Zales.

Zales.com

Antigue Engagement Rings
Friendly Melrose Avenue Location
Unique, Affordable Huge Selection!

www.wannabuyawatch.com

Design Your Own Ring

Look to Bailey for incredible value
on diamond solitaire jewelry.
BaileyBanksandBiddle. com/Rings

Garden City NY Jeweler

Get Wedding and Anniversary
Bands, Precious Metals, Gems
and More!

www.kpsearch.com

Fine Estate Jewelry

Estate and Antique Jewelry At
Wholesale Prices
EstateDiamond)ewelry.com

Perfect Lab-Created Gems
Flawless Precious Gemstones Set
In Gold & Platinum. Get More Pay
Less!

DiamondMexusLabs.com

Engagement Ring Insurance
Apply here with Jewelers Mutual!
Theft, Damage & Loss Coverage

www. JewelersMutual.com

hearts on fire jewelry
Hearts on Fire Jewelry. Buy online.
Fast Shipping.

www.oakgem.com

Unigue Engagement Rings

3000 unigue classicring designs
to customize. Cuick online pricing
www.UnitedDiamonds.com

Designer Engagement Rings
Lnique, handcrafted rings Custom
designs, diamond rings

www karinamattei.com

75% Off Wedding Rings
Free FedEx Shipping, Free
Engraving 30 Days Money Back

WeorldJewels.com

Genuine Marco Bicego
Authorized Marco Bicego dealer
Great Promotions & Price
guarantee

www.Mulloysjewelry. com/MarcoBicego

Wedding Ring Loans to 35K
660+ Score? Rates start at 6.78%
APR. Fixed Rate. Instant and
Secure

LendingClub.com

Leaderboard 728 x 90

Banner (468 x 60)

Direct tn fuctury, Good Pice, Top Quality, European Standard!
weww. AnimixGroup.com

Buy Gift Boxes, Ribhons, Jewelry Displays & Boxes, Paper u.!‘ Orden
Now
 Animi N Ads by Google|

Small Square (200 x 200)

LS Adlinks (200 x 90
Ads by Gooale
Engagement Rings
Blue Diamond Wedding Ring
Diamond Engagement

Pear Rings

Round Rings

Square (250 x 250)

We want to check if the ads are relevant to that keyword phrase or topic.
Additionally, this will help us to determine in advance if we want to limit our
AdSense ads to Text Ads or allow Image Ads to be displayed as well.
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Alternatively, you can use Google Ads Preview Tool, located here:

http://googleadspreview.blogspot.com/

YREIQO! pueuisics Gougle“' Chitika

Try the new Adsense Sandbox Preview Tool that also supports Image and Video Ads of Gooagle

Read new Adsence Optimization Tipe offered by amit agarwal whose technology blog has earlier been
featured as a case studv on the Google AdSense blog.

Web Address or Keywords: http:/jwww.google.comfsearch Geo-location Auto -
Choose a palette as a starting point
P rting poin Linked Title @ 16666FF
Mather Earth ~ | Reset Advertiser's ad text here ? Border
— wwvi.advertiser-url.com -
' Background #FFFFFF
Then select colors for each ad element
O Title #0000FF
[T O Text #000000
7 URL #008000
Update Ads Display

« google Text Ads | adlinks | image ads | chitika malls | yahoo ads | yahoo vs google | google vs chitika »

Google Adsense Text Ads

It has even more functionalities built in and you can even preview Chitika or
Yahoo Ads and make a comparison between them, which can also be very

useful.
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22.D2 I KSIR YR R2¢yf2IR D223t SQa
https://www.google.com/adsense/support/bin/answer.py?hl=en&ans
wer=10005

This little plugin for Internet Explorer allows us to preview ads based on a
website’s content.

Now, we do not have a website yet, but there is a way to go around this and
still be able to preview ads before creating your site.

One way is to simply search in Google using your target keyword phrases and
visit some of the top 10 results that appear there now. This works best if you
find results that have some sort of articles in them or a good amount of text.
Here are some examples:

e . -
N‘I () [ 55;& & Google AdSense Preview Tool @
& DIAM =
. o Help AdSense Home —
‘ ABOUT COMPANY [ ( ’ L )8 e SHOPPING CART |
Choose Options Choose Colors
LOGSE STONES E
The ads displayed below are sample ads, based on standard AdSense targeting and filtering.
) N You can check the destination of these ads to ensure that they're appropriate for your site's
* FREE SHIPFING content, If you're already an AdSense publisher, you can prevent spedific ads from appearing FE GUARANTEE
on your pages by adding the URLs to your Competitive Ad Filter. To determine the URLs of
the ads shown below, dick the checkbox above each ad, then dick Show Selected URLs.
r Dreams
Show Selected URLs Geographic Targeting: United States (7)
Wection of
O O
”,‘ Michele® Watches Loose Diamonds
Exquisite Watches & Straps for the Lawar Prices, Bettar Quality, See
£ Perfect Gift, Free Ship Ower 250, For Yourself & Call Today! Day Returns
e, wwrr ichela corm v JeedOrchid. com Mo Sales Tax
5 o-F riendly
—-:-._"", Create Your Eternity Ring Engagement Rings STOREWIDE
'_:;'-, &y Ernerald Cut Diamond Eternity Bands Find beautiful engagerment rings ARCH 3157
it | frarn 1ct to 9ot Free Shipping. in your area at DexKnows Weddings ]
v, Since 1910 corn Weddings. Dexinows. corndRings
Diamond Rings Fine Estate Jewelry
Al Diarmaond Rings Auctions start at $1 | [Estate and Antique Jawelry
100's of auctions closing now At Whalesale Prices P
Thre vevve Bidz. comy DismondtRings EstateDiamondlewely.com hii';?f
A ; a ]
i 0ld European Cut Diamonds Crate & Barrel
> <ld Mine Cut Diamonds, Buy and Sell Enter to Win the $100,000 Ultimate
Accreditad Senior Gernologist Wiedding Contest Now Through 3/211
CNFEuropaanlizmends com W CratazndBarral. com
[
N —
\ \ y v '%‘;7‘;”#' Sl N
. — 5 Tl

YOUR ACCOUNT

FREE SHIFFING

30 DAY RETURMS

WISHLIST

CONTACT US |
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alamona, It IS st maore exper?lslve ] Google AdSense Preview Tool 3
characterize moissanite as a “fake
-
AdSense Home —
GOU [e Travel Center
Why Moissanite Rather Than Cub| 8 Choose Options Choose Colors | Cruises
The ads displayed below are sample ads, based on standard AdSense targeting and filtering,
‘fou can check the destination of these ads to ensure that they're appropriate for your site's
There are two types of cubic zircon content. If you're already an AdSense publisher, you can prevent spedfic ads from appearing
P on your pages by adding the URLs to your Competitive Ad Filter. To determine the URLs of
pe.ople ag.ree that machlne out cy the ads shown below, dick the chedkbox above each ad, then dick Show Selected URLs.
suitable diamond substitute, but | Return
moissanite. They also are less dur ®
scale and moissanite about a 9,25 | Show Selected URLs Geographic Targeting: United States (7)
engagement ring which will be waol [ ]
glass, or quartz are not very popul - - rch
lled is h d Ki Diamonds at Blue Nile Perfect Lab-Created Gems
called Gemesis has started making Shop the largest online retailer of Flauless Precious Gernstones Set In
making yellow fancy-colored ones,| certified diarmonds & fine jewelry, Gold & Platinumn, Get More Pay Less! et by
i bluanile. com Dizmendiiexusiabs com KAYAK
O 0O
Won't my Fiance Be Upset at Gel Engagement Rings Sell Used Jewelry
Store listings and helpful guides CIRCA Buys Jewelry In Mew York
. . for buying engagement rings. & More, Get The Best Price Offers! —
First of all, remember that MOISSaN | | weddings. Dexknows. com/ Rings v, Civeatewals comd
similar to diamond. You wouldn't @
think of it as a moissanite engagel O O
engagement ring is a very person We Buy Fine Diamonds Dimal_md Engagment Rings
- Our experts pay top dollar for 1o+ Low Prices, Better Quality Diamonds
Jewelers and the Wedding Indust fine diarnonds. Call for free quotes Call & Speak With 2 Diamand Expert,
we must have diamonds, so vour f Wi BondadBuyars conn v, FoadOrchid. comy/ 18007 16,2052
ring, and then later discuss all of B B
prefer having a tiny diamond ring 8| 15 T eo a5 Wedding Ring Loans to 35K
money on a gorgeous ring. If you America's Largest Seller £60+ Score? Rates stark at 6,.78%
: H Best Prices - Free Shipping APR., Fixed Rate, Instant and Secure
friends and family about the matte | | o e i o LandingClob.com B
\

Where can I buy a moissanite engagement ring?

Many jewelers are now carrying the stone, including national retailer JCPenney. If you have
trouble finding one, moissanite.com has a helpful guide.

By the way, sometimes simply finding some sites that rank well for that term
and have AdSense ads in them can be enough to determine if the ads are
relevant, but if you want to target another country, you will have to use
proxies to check this, that is why | am offering these alternatives.

Another way to play with this, using your own content, is to write a 400-500
article that you would use in your site, publish it in an article directory, and
then either check what AdSense ads appear in there or check what AdSense
ads could appear using Google’s AdSense Preview Tool. Then you simply
delete the article given the case.
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3. Selecting Winners

Once you have done some research based on the ideas | gave you right here,
you will have to determine if you have found a series of winning topics and
keyword phrases you can target.

You have truly found a winning niche topic if all or most of the below factors
apply:

9 Topic or keyword phrase has good amount of competition

1 Good balance between avg. CPC and traffic volume

9 Ads that appear for those keywords are relevant

9 Ads that appear for those keywords contain the keyword phrase or
topic in the TITLE of the ad

9 Ads that appear for the keywords contain the keyword phrase or topic
in the description of the Ad

91 Ads that appear for the keywords contain the keyword phrase in the
domain of the ad

9 Images are appealing, and relevant

Note: There is a possibility that some of the ads that could appear on your
site are not being shown due to bid competition, so you really want to
double check as many ads as possible.

On the next chapters, we will talk a bit more about this, and about filtering
irrelevant ads as an additional measure to improve CTR, but have this in mind
when selecting your topics.

4. Other tips

If you still have a hard time trying to find good paying keywords, here are
some resources that may help you out:

http://www.serpanalytics.com/tools/top keywords

http://freetopkeywords.com/

http://www.adsensepay.com/page2.htm3
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5. On writing content

The same way you want to choose topics that will have relevant ads in them,
it is important to write your content in a way that influences ads positively
and makes it so that relevant ads appear in your pages. To do so, here are
some tips to get started:

9 Write Unique Content

Content you add in your own web pages should be unique. This goes beyond
ad relevancy and is important to receive more Google love. Write unique and
high quality stuff for your own web site, and leave the more generic or lower
guality articles for promotion instead.

9 Do not be too generic

A way to make sure most of your ads are highly targeted to a subject in
particular is not to choose generic topics. These tend to trigger those generic
ads you see every day and are not interesting for the user. Stick with narrow
subjects and targeted topics instead.

If you are optimizing your site for the search engines and are looking to
appear high in the search engine rankings, try to think how a user would
arrive at your page. What titles are you displaying to the user? Why did he
click on your page instead of another one? What type of information is he
looking for?

9 SEO helps Ad Relevancy as well

Optimizing your sites for the search engines is also a good way to ensure ad
relevancy on your pages. Using plugins such as SEOPressor may help you out
with those tasks. These are some of the sections in your website where you
should include relevant keywords

Title

Metatags

H1, H2, H3 Tags

First and last sentences

Text near the ad unit
URL

©O O 0O O O O
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9 Links to Relevant Sites

Google may take into account the referrer and where you link to in order to
display relevant results. (Google is also using retargeting functions as far as
| am concernedinterest based marketing))

Therefore, it is a good idea to include some links to other relevant sites about
your topic (use nofollow if you do not want to pass link juice), and get
backlinks from other sites within your niche using relevant anchor text.
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CRUCIAL TIP NUMBER 2

SET UP YOUR SITE THE RIGHT WAY

Ok, once you have the right niche to work with, the next crucial tip you want
to consider is your web layout.

The way you design your web pages will highly affect your CTR, and by that, |
am not only referring to ad placements, but to the web site itself.

This crucial tip number 2 includes several bullet points and detailed tips along
the way, so let us get started.

1. WHITE WEBSITES ARE THE WAY TO GO

Much has been said about the colors one should choose for his website.

But based on testing and results from $15,000a month AdSense guys rather
than on user’s preferences, my advice to you is this:

Always use a white background, AT LEAST for article backgrounds (where the
main body of the article or post is located, and where you will insert your
ads).

Infolinks has been kind enough to publish some actual test statistics among
their top 100 and top 500 publishers and has come with this data:

a N
Top 100 Earners - Background Color

13%

M black
159% M blue

M brown

Mgreen
54% 3% ® purple
4% Mred
4% erey

white

7%

Crea | Thisstudywasheld during August 2010 2nd is based on the website backsround jnfolinks | blovtb
color of the top 100 ezrnersin the Infolinks Network, S5

A



http://metrics.infolinks.com/wp-content/uploads/2010/10/Background-color-top-earners-Infolinks-Metrics.png

Background Color - Prevalence

54%

EHTop 100

ETop 500

white black blue brown green  purple grey

This graph shows the prevalence of background color among the tap 100 infolinks

and top 500 earning websites in the Infalinks Netwark, —_——
v

Source: Infolinks Metrics

You can see that among the top 100 publishers, those who have white
background dominate the scene, and among the top 500 publishers, the top
3 background colors are white, black, and blue.

Based on this data, you could play around with these backgrounds, although |
recommend using white backgrounds for the article section of your pages, as
has been already mentioned.

2. LIMIT YOUR SHEET WIDTH

If you are an Ezine Articles Fan or have seen other popular websites with
wide sheet sizes, this may not ring true for you, and it should probably be
tested anyway with your site in particular, but my advice to you, moreover if
you are creating micro niche or silo structured sites, is to limit the size and
width of your sheets.

If you do not know what | mean by “sheet”, | am referring to this:
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Saving for College

Google Pays Me $128 an Hour SEE HOW >>
= Get Started With Less Than $3 and Earn up to $9000
... a Month from Home!

Abaut.com Ja [ search |

Saving for College Invest for College Financial Aid College Tax Breaks +| Share ey Print

ree Saving for College Newsletter!

The 2010 Student Loan Interest Tax Deduction for

Students and Parents
Rules for Claiming the 2010 Student Loan Interest Deduction
By Ken Clark, About.com Guide

S m| T

Shegt Starts See More About:  tax credits and deductions  college tuition  studentloans financial aid college planning

Advertisement

Overview of the 2010 Student Loan Interest Deduction:

Sheet Ends

The Student Loan Interest Deduction allows an individual to deduct any interest actually
paid (not just accumulated) on a student loan during the calendar year, as long as certain

conditions are met. No hay limites

cuando NEC se ocupa
de las nubes.

The maximum student loan interest deduction is $2,500 for 2010, and is subject to income
limitations.

This deduction is actually an "above the line” adjustment, which means you do not need to
itemize your other deductions to get it. In other Click aqui

The reason why is simple. As humans, we cannot focus our attention on the
whole page at once. Our eyes move along the page and focus on different
sections of the sheet itself.

If you make your sheets too wide, it will take longer to the user to visualize
the whole content of the page, and your AdSense ads won’t be spotted that
easily.

We want to make it as obvious and easy as possible for the users to see our
ads at first glance, and do not give them the possibility of moving around
without checking one of our ads, because that way we increase the chances
that the user will actually pay attention to one of these ads and will click
through.

Now, about.com is actually a good example when it comes to limiting the
sheet size, and you can see your eyes see either the article box, or the image
ad on the right side.

When | create my websites, | usually limit my sheet width to max. 900 pixels.
However, in most cases | go with 700-800px.

550-600px for the article section, and 160-250px for the sidebar.

If you want to use a 300x250 ad on the right side, you will have to adjust
these settings, but based on my own results, | prefer focusing my attention to
the content area rather than creating too wide or three column web layouts.
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3. USE A SMALL OR MEDIUM SIZED HEADER

It is always a good idea to add a small or medium sized header to your web
page. The header should include the Title of your Site or Blog (Your Main
Keyword Phrase), and alternatively an image or logo next to it, either on the
right or on the left size.

Cheap Bicycles

\

H-h\ﬂ&!x A Ll ST R

Do not use a large header in your pages; this will affect your CTR
considerably. The reason why is because we want to place our most
important ads above the fold (that means, visible to the user without the
need for him to scroll down the page).

If you use a large header, you will limit the place available above the fold
considerably, thus lowering your chances of someone seeing a valuable ad
and clicking on it.

4. ADD IMAGES ABOVE THE ARTICLE TITLE

If you have already added some image in the header of your web page, it
may be too much to add some images below it as well, so just check for
yourself if it becomes too obtrusive.

Nevertheless, using images above the title of the page is a very good way
to increase CTR and is used by many AdSense publishers.

The way to do this is by imitating Google search results

Usually, depending on the search term, Google will show a set of images
taken from Google images, generally between 4 or 5 images.
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These usually are limited to 78px, like the pictures above, or 91/94px in
height, as below

What we want to do with our sites is grab some images from free image
sources, like Flickr Images under Creative Commons Licenses, (I don’t
recommend stealing images from Google Image search), and resize them
to fit these model, either 78px in height, or 94px, whatever works best
(Always maintain aspect ratio).

Then we will add a blue border to them, just like the Google image search
results, and separate them from each other by 5 o 6px width.

You can achieve this relatively easily with free image softwares such as
Paint.Net

Make sure you do not hyperlink your images to their source; you do not
want to hyperlink those images.

Then, we will place these collage below the header and above the Title of
our articles, and that will be enough to make sure we do not go against
Google Policies regarding Image alignment.

It could look something like this:

Wooden Porches

What You Must Know About Wooden Porches

3 Tips To Build The Perfect Wooden Porch

Created by PabloVTB - More free stuff: http://www.virtualtrafficbrokers.com/pablovtb



http://www.getpaint.net/

5. TEXT FONT AND DECORATION

You do not have to go crazy here, but follow these guidelines for better
results.

1 To blend our ads with our content effectively, always use a font that
is part of the AdSense font family. That means, use Arial, Verdana,
or Times, for best results. | usually go with Arial or Verdana. You will
have to change your ads font accordingly.

1 If you ask me, | do not color my texts content. | usually go with a
light black version, as this one: #444444M  Test Color

The reason why is because | want to make the content text appear
slightly more subtle, and it appears less aggressive as well.

9 Do not underline your hyperlinks
We want our ads to be the only links that appear underlined. Users
are used to search for underlined words and recognize them as
links, and if they unconsciously see that only our ads appear
underlined, more often they will click on our ads instead of our
navigational links.

6. ADDITIONAL RESOURCES

| use Artisteer to create my web themes. Artisteer is web design software
where you can create unique looking web themes, literally in minutes,
and is similar to XsitePro.

The amount of combinations you can pull off is amazing, and | seriously
would check it out if you were interested in building your own themes
without any html skills. Try the trial version first though and play around a
bit to see how it works. Remember to take into consideration all the tips |
am mentioning here to create your themes successfully.
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CRUCIAL TIP NUMBER 3

ADD SECTION TARGETING

There is more to it than just adding a couple of AdSense codes here and there
and hope for them to produce the best results.

If you want to start tweaking your web sites the right way, start using the
additional functionalities the AdSense program offers, one of them being
section targeting.

This is important because sometimes your sites are built upon several articles
touching related but not identical subjects, and you want to keep your ads
related to the article. Moreover, you do not want content such as blog
comments or other variables influence what ads will appear on your sites.

Using section targeting is very simple indeed. To emphasize or ignore certain
parts of your web pages simply add these codes before and after the html
source code:

Emphasize Ignore

<l--google_ad_section_start>  <!--google_ad_section_start(weight=ignorey
Article content B Relatedarticles / Navigation

<!-- google_ad_section_ene>  <!--google_ad_section_ene>

You could go as far as ignoring every other part of your web page and only
emphasize the section that contains the article or body content of your web

pages.

If you have a wordpress blog for example, you can add the codes by editing
your template, so that every post is preconfigured the right way to begin
with.

Try experimenting with this, sometimes it is useful to include the navigation
bar as well, but in most cases, ignoring your blog comments is a good way to
get better results when it comes to ad relevancy.
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CRUCIAL TIP NUMBER 4

YOUR FIRST AD IS THE MOST
IMPORTANT ONE

You probably have heard about the phrase “First impressions count”, that
one comes from Google, and matter of fact is, they do.

| believe this is probably one of the most important aspects when it comes to
ensuring you are getting the most out of your ads, and yet so many AdSense
publishers overlook it, because either they do not know about it, or they do
not have sufficient HTML skills to even consider doing this simple change. But
please, if you are reading this eBook, start implementing this on every one of
your sites.

Now, you may not need to do these changes, but still pay attention to this:
The first ad unit in the HTML code of your page is the most profitable one

The reason why is because the first ad unit always shows the top ads that win
the ad auction.

So, the ad with your highest CTR should always be placed first in the HTML
code of your page.

This does not mean that the first ad unit in the source code is the first ad unit
that your users will see, it only means that it appears first in the source code
of your web page.

This is especially important if you have for example a smaller ad unit
appearing in the top navigation area but your 300x250 ad unit that appears
before the article of your content area is the one that receives most of the
clicks.

If you have set up the source code of your page the wrong way, the top ad
unit will show the most profitable ads, despite the fact that your 300x250 ad
unit receives most of the clicks. That is why this is very important when it
comes to increasing your AdSense revenue.
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In order to set this up the right way, place the DIV Tag right below the BODY
tag in order to let the browsers know which ad unit goes first in the source
code HTML:

<div id=oadlz>
Insert your ad code here
</div>

Next, insert the CSS code (below) into the style sheet of your website.

Since all sites are different, test attributes (left, right, top, and bottom) in
order to place your ad unit correctly. Make sure to adjust height/width
depending on the ad format.

#adl {

width: 468px;
height: 60px;
position: absolute;
left: 140px;

right: Opx;

bottom: Opx;

top: 350px;

}

If you have a wordpress blog, you can do this by editing your template:

You may also want to use relative instead of absolute positioning depending

Appearance

Themes
Widgets

Menus

Current Theme
Options
Editor

on your existing setup.
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.current-cat {

background-color: #FFF;
background-image: url(images/categorie
background-repeat: no-repeat;
background-position: right;

H

.current-cat a:link, .current-cat a:vi
background-image: url(images/categorie
background-repeat: no-repeat;
background-position: left;

color: #585858 !important;

]

#adl {

width: 468px;
height: 68px;
position: absolute;
left: 14@px;
right: @px;
bottom: @px;

top: 35@px;

Update File




SECTION 2

AD PLACEMENT
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CRUCIAL TIP NUMBER 5

ABOVE THE FOLD

This is probably the most known and yet a very powerful tip you MUST take
into account when placing your ads, if you want to maximize your click
through rates.

Really, if you have not heard that placing your ads above the fold can even
double your earnings overnight, | am not sure if you are serious about
AdSense marketing.

However, despite the fact that even Google recommends it, let us look at
some statistics the people at Chitika have come to:

Clickthrough Rate: Above vs. Below Fold
0.939%

0.651%

Below Fold Above Fold

e
Based on asample of 22,211,015 impressions across the Chitika network chltlka _}

Source: Chitika Insights

Based on a sample of over 2 million impressions, Chitika found that an ad
above the fold will have a 44% higher clickthrough rate than one below the
fold, all things being equal.

So start focusing your placements above the fold, and show your ads where
they should be to increase click through rates.
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CRUCIAL TIP NUMBER 6

EMBEDD YOUR ADS

Wrapping text around ad units is a very simple yet powerful way to increase
click through rates. You may have seen this over and over again in numerous
sites and the reason why is because it WORKS.

Consider the fact that by wrapping text around an ad unit you are FORCING
the user to see your ads whenever he reads your content.

Besides, you are integrating the content with your site and saving web real
estate at the same time.

The way to do this is very simple, simply add this line of code:
<div style="display:block;float:left;”>
Adsense Code goes here
</div>

Many AdSense guys are moving towards embedding ad units, and | believe
you should too.

However, some still prefer to add a rectangle box and push the content
below the fold, thus making the ad look more visible without any
distractions.

My take on this is that you should test wrapping text around ads first, and
then swap to leaving the ads by themselves, and track whatever works best
for your case in particular.
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CRUCIAL TIP NUMBER 7

FOLLOW THE HEATMAPS

As much as you would want to innovate, unless you want to track everything
by yourself, | would consider using some of the most common web site
layouts used by successful AdSense publishers in order to increase your
overall CTR.

This will also determine your ad placements.

Let’s take a look at the most famous heatmaps of them all, presented by
Google itself:

\ \ The darker sections of this page are where most of the

NAVIGATION AR . attention flows, so you logically will want to place your

ads in that position.

PRIMARY .| This is one of the best hints we can get to build the

CONTENT

‘_ layout of our websites.

| Based only on this, you could consider building a two

HCRERR - column site with a left sidebar.

It could look like this:

The red rectangles are the ad units.

LILJLIL ] Notice we are showing off our ads on the left side, and
- above the article content, (a good tip is to embed our ads

as well, on either the left or right side). We push our

navigation links down the fold, and include a leaderboard

at the bottom of the article. Al of your ads should be

switched to text ads for this purpose. You can also choose

B ¢ use a horizontal navigation bar above the images, and
include some link units in the left sidebar as well.
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The next heatmap was designed by Michael Campbell. Here is a screenshot:

(You can also go to his site and download the complete map free, no
registration required)

4 )
Header Area
- Masthead 5;’;"
[ NavigationBar |
Bar
Body
-..s.ia.e.--. .............................. J SR
Body
Bar Bar
Content Content
[ MevigetonBer |
\ A

Similar to the results that Google shows, he gathered statistics from all major
sources of information, as well as private stats data, and has come with this
solution.

The attention is located in the left section of the page, with a big focus on the
headline and content section of the page.

Interesting is the fact that, in the content section, just above the fold, flows a
lot of attention, so we can start capitalizing on that fact and adjust our ad
placements to reflect that data.
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Taking into account these considerations, and by following the advice of
other $100Ka year AdSense gurus, | use and recommend these two
alternative layouts for most of my AdSense sites and blogs:

|:| SEARCH

Although we are not using a left side navigation bar here, we are focusing our
attention on these things:

1. First link unit is seen as navigation bar

2. We are leaving the left sidebar out but concentrating the clicks on the
actual left side content of the page, which is an embedded rectangle
ad unit. This embedded ad unit should be the first one appearing on
your HTML code, since it normally receives the most amount of clicks.

3. We maximize our above the fold coverage by including 2 big ad units, 2
link units, and a search unit

4. We capitalize exit traffic using another big or 300x250 rectangle at the

bottom. This one could display image ads as well in order to increase
eCPM.
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Alternative 2 is to flip everything basically, it would end up looking something
like this:

e | |:|

RS Y

| am embedding the top ad unit on the right side this time, so as not to
clutter too many ads in one place.

Using these two web layouts and ad placements all my micro niche sites have
usually a CTR around 9-15%, and some days above 20%.

Sometimes | do not add the link units there, in order to avoid a too spammy
look. Note that these layouts really try to squeeze out as much revenue as
possible. If you are concerned about user experience, you may want to move
the wide skyscraper below the fold or remove the link units. There is a line
between high CTR and recurring visits, and you should start figuring out if it is
worth it or you prefer keeping your CTR as high as possible.

For the purpose of this eBook though, we are trying to figure out how to
maximize our CTR and therefore our AdSense earnings.
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Now, there are also other cool alternatives you can
try out and are used by successful AdSense
marketers. | have laid them out for you here

This ad placement layout is known to be used by the
famous Xfactor. Basically, the most important focus

of the site are two big rectangle ad units embedded

on the left side of the article, one above the other.

You can then place your last ad unit either below the
article or on the side bar, below your category
listings.

A similar alternative is to avoid embedding the ads, and leaving a blank space
until the content begins below, or adding only one ad block instead of two.
(To avoid a too spammy look).

|

IMAGE AD

It is said that this layout was seen on some of Joel
Comm's web sites.

You may already know that placing related images
next to ad units is something that goes against
AdSense policies. However, using these simple
technigue may be one of the few times where
placing an image ad may be worth it.

The idea behind it is that we can place a text unit ad

next to an image ad unit without going against Google’s policies. Although
image banners are said to have very low CTR, by placing an image ad next to
a text ad, we will drive the attention of the users to this zone, thus increasing
the chances of them clicking on one of our ads.

In this alternative layout, | have also moved the link unit below the article
and replaced it with a leaderboard, which also is something worth testing

out.
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This is a slight variation of one of Michael Campbell’s
proven layouts.

We are “sandwiching” our horizontal navigation bar
between a leaderboard and a link unit, focusing the
left sidebar with a wide skyscraper and adding a big

rectangle after the first paragraph, which will make
| users have to look at it if they are reading the
content.

Furthermore, 2 additional link units are placed, one
just above the fold and the other one just above the
footer. This is as far as we can go with ad placements. We could also add a
search button in there, to maximize our coverage.

Another variation that may be worth testing is replacing the link unit that is
just above the fold with a leaderboard (and deleting the leaderboard below
the header). Always remember to make adjustments in terms of what ad
should appear first in the HTML code. In this example | would go with either
the wide skyscraper or the big rectangle (without any prior test results)

This is the only 3 column web page layout | am going
to expose to you here.

The reason why is because 2 column web pages tend
to perform better than 3 column web layouts.

However, since this is a web layout that is claimed to
be used by 100k a year AdSense gurus, | am lying it
out for you here.

As always, the top left side of the screen gets the
most attention, and we are adding both a wide
skyscraper and a big rectangle. On the right side, below the navigation items,
another wide skyscraper is placed.
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THE BLOG HOMEPAGE TECHNIQUE

If you are monetizing a blog, which | believe is probably the case of most of
you, you probably are thinking about how to place these ads in your blog’s
homepage.

Here are two alternatives on how to place your ads on your blog homepage:

1. Between Excerpts

The first option is to use the default blog home page
view, and add Ad Units between the different blog
post excerpts.

We are adding a leaderboard unit below the
navigation bar, and adding subsequent ad units (first
one is an ad unit, then two link units) just below the
blog post excerpts. We further monetize the site by
adding a custom search button, and a wide skyscraper
on the left side.

The custom search button can also be placed on the
right side next to the top navigation bar.

Google has his own take on how to optimize ad placement on blogs. You can
find more information here:

https://www.google.com/adsense/support/bin/answer.py?hl=en&answer=4
3869

2. Adding A Static Home Page

What | personally use for my niche blog sites is avoid the typical blog home
page and add a static home page instead.

The way to do this, if you are using Wordpress, is very simple:
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1. First, if you haven’t done this yet, add permalinks to the structure of
your page URLS. To do this access the Permalinks section in the
Settings Tabs within Wordpress Admin and change to the following:

@ Custom Structure fEpost_id%/%postname®

| recommend using either %postname% or %post_id%/%postname%

2. Create two new pages. One will be empty (no content) and will have
the title blog. The second one will have the article you want to have on
your blog’s homepage.

3. Go to the Reading section in the Settings Tabs within Wordpress Admin
and change the following

I¥| Reading Settings

Front page displays Your latest posts
@ A static page (select below)
Front page: Homepage [=]

Posts page: blog [=]

Our homepage will display an article instead of all the usual post excerpts.
We can now monetize the home page the same way we would monetize our
article pages.

Note: | recommend using the noindex function for our blog page or adding an
exception in the robots.txt file. This way our blog page won’t be indexed by
Google.

ADDITIONAL RESOURCES

If you still have issues trying to decide which ad placement to use, Google
offers some additional insight. These may be very useful, simply take into
account that Google is as whitehat as you can get, and in most cases, Google
will put user experience above ad revenue:
http://www.google.com/adsense/support/bin/static.py?page=guide.cs&guid
€=29872&from=29872
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CRUCIAL TIP NUMBER 8

FOLLOW THE BIG BOYS

The same way we took into account what the famous heatmaps are telling
us, and what other AdSense gurus are doing themselves, | recommend
following or looking at some of the most famous sites that receive a very high
amount of visitors and use AdSense as part of their monetization.

Usually, these big sites and premium publishers have an AdSense manager to
help them out with optimizing their own AdSense placements. So it is always
a good idea to consider where they are placing their ads, and copying their
model for our own sites, if appropriate.

Most of them will put user experience high above ad revenues, since they
possess a lot of traffic anyways, so take these advices with a grain of salt.

Nevertheless, some of the most famous websites (and some owned by
internet marketers) to check out are:

About, eHow, LiveStrong, EzineArticles, Associated Content, Articles Base,
Taringa, HubPages, World Village, InfoBarrel

Digital Point
NY Times, G1 Globo, Bild, Fox News, Wall Street Journal

Science Daily, Labnol, Live Journal, Living Room
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http://www.about.com/
http://www.ehow.com/
http://www.livestrong.com/
http://www.ezinearticles.com/
http://www.associatedcontent.com/
http://www.articlesbase.com/
http://www.taringa.net/
http://www.hubpages.com/
http://www.worldvillage.com/
http://www.infobarrel.com/
http://forums.digitalpoint.com/
http://www.nytimes.com/
http://www.g1.globo.com/
http://www.bild.de/
http://www.foxnews.com/
http://online.wsj.com/
http://www.sciencedaily.com/
http://www.labnol.org/
http://www.livejournal.com/
http://www.livingroom.org.au/cameraphone/

SECTION 3

YOUR ADS
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CRUCIAL TIP NUMBER 9

BIG IS BETTER

The first advice has to do with which ad formats you should choose. The
answer is simple. The bigger the better.

Let’s take a look at one of the statistics Double Click released some years ago:

Larger Ad Units Generate Higher Click Rates

CTR Indexed (100) Relative to Full Banner

0 100 200 300 400 500 600 700 800

Micro Bar (88x31)

Button 2 (120x60)

Vertical Banner (120x240)
Button 1 (120x90)

Square Button (125x125)
Full Banner (468x60)
Rectangle (180x150)
Leaderboard (728x90)
Skyscraper (120x600)

Half Banner (234x60)
Wide Skyscraper (160x600)
Medium Rectangle

Large Rectangle (336x280)
Half Page Ad (300x600)

Based on 20 billion impressions, the results are obvious. Larger ad units
generate higher click through rates.

So, if you are thinking about which ad sizes you should choose, always go
with the proven ones and place them as we have described in the last
section:

1. Large Rectangle (336x280) instead of 300x250 (the only exception is
when using image ads, more on that later)

2. Wide Skyscraper (160x600) instead of Skyscraper (120x600)

3. Leaderboard (728x90) instead of Full Banner (468x60)
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When using link units, based on my results, large horizontal link units
(728x15) tend to perform better than vertical link units do.

The reason may be that they appear more as real navigation units and are
not as cluttered as horizontal ones.

The “Ads by Google” footprint also tends to appear more subtle on
horizontal link units, because it will show up only in one extreme.

Do not think twice and stick to what is working for most publishers. The only
exception would be when you really have no space left on your page, or you
cannot add a wider ad unit. (You should create your web theme accordingly
though!)
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CRUCIAL TIP NUMBER 10

STICK WITH TEXT ADS

Contrary to what Google will tell you all the time, my advice to you is to only
use text ads in most cases.

Based on test results, text ads do perform a lot better than image ads, and
there are several reasons that may explain that:

1 As Internet has become something most of us are familiar with, we are
now blind to those typical flashy or usual image ads we used to see in
468x60 formats. We have trained ourselves to avoid them

1 Text ads give the user CHOICES. You are not displaying only one ad, but
you are giving the user to choose between 4 or 5 different ads.
Therefore, the probability that one of the ads will actually be
interesting to the visitor increases

9 Text ads are less obtrusive and more inviting. Unless you have a flash
game website, in which case | recommend you use image ads, most of
the users will come to your site looking for information. Therefore, you
want to display written text they can read instead of an image they will
recognize as an ad right away

1 Text ads are customizable. Probably the most important aspect that
speaks for text ads is the fact that we can customize those ads and
blend them with our content in a much more effective way than what
image ads have to offer. This will be extremely important to increase
our CTR.

The only place where | can vouch for opting to display image ads as
well is below the fold, if you place an ad after the article. If you do,
choose the 300x250 format instead of 336x280, since this may
increase the pool of advertisers when it comes to image ads. Placing an
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image ad below the fold may help you increase eCPM, although it is
said that the location of an ad will also modify your CPM (cost per
thousand impressions) rates.

For ads above the fold, | stick with text ads. Unless you REALLY know,
there is some image ad that is converting well
(EPC may increase with image ads, but CTR will usually be lower).

The exception to the rule may occur with rich media ads, flash ads, or
video ads. The problem is that you cannot foresee if Google will display
a video ad instead of a static image ad, therefore, | stick with text ads,
at least above the fold.

As always, test, track and tweak based on your own data. More on that
in the next section.
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CRUCIAL TIP NUMBER 11

BLENDING YOUR ADS

Blending your ads is THE most important thing when it comes to increasing
your CTR.

If you have taken a look at some of the big websites, | mentioned earlier, you
will see that almost all of them try to blend their Google AdSense ads as
much as possible, and make the Ads by Google or Sponsored Links footprint
as subtle as possible.

The more you can blend your ads with your content and design of your site,
the more they will appear as being part of your content and site themselves,
and the higher your CTR will be, in most cases.

These are the things you have to focus on when creating new text ad units to
place inside your content:

1. BLEND BORDERS AND BACKGROUND

First step is to remove any borders to make it blend with the content of your
site. If you have chosen a white background, go with #FFFFFF

Same thing applies to the background color. Blend it with your sheet color.

2. TITLE COLOR

The obvious step would be to match the title color with the color of the
hyperlinks of your page, or your headlines.

However, there are mixed results here. Some people will tell you to stick with
blue, because blue is instantly recognized as a hyperlink and visitors are
keener to click on blue links.

Created by PabloVTB - More free stuff: http://www.virtualtrafficbrokers.com/pablovtb




So, my take on this is to follow this guideline. Unless you are planning to
make the design of your page rather unique, try to always use blue or a

variation of blue for the color of your hyperlinks. That way you will both
blend and use the generic color of blue to increase CTR.

If you choose to change the color of your hyperlinks, blend your ads and
match the color with the rest of your page.

A variation of blue you might want to try and is being used by a 100k a year

guy is this one: #000080 [

3. TEXT COLOR

It applies here. Match the color of your text with your content. Another

alternative is to use a slight variation, like this color: #444444 N

4. URL COLOR

There are also mixed opinions here, and you should track your results
anyway. However, based on what successful people are doing, try to use a

very subtle color for the ad URL. A color to try out is this one: #C3C3C3

5. FONT FAMILY

Not much to say here. | hope that you have chosen one of the fonts available
for AdSense ads in your web layout, and you can blend them accordingly. |
like Verdana or the default font family the most.

6. FONT SIZE

Trying to make your ads appear bigger than your page may be tempting, but
results may not be as hoped.

At first, match the size of your ads with your content, to blend them as much
as possible. | also every now and then experiment with making the ads look
bigger than the content area, but have had mixed results so far.
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UTTING IT ALL TOGETHER

If you haven’t designed your web site yet, you could try this color scheme to
begin with and match the color of your web site accordingly:

Size

Ad type

Ad stfle

n

(AdWords ads only)

336 x280 - Large Rectangle

Text ads only

-

@ view examples of ad types and sizes

Color palette
Fingerman -
Border # FFFFFF Ad Title
~ Adtext
Title # 000020 ad-url.com
. Adsby Google
Background # FFFFFF | |
Text # 4a1444 |
URL # cacacs |
Font family AdSense default font family -
Font size AdSense default font size -

Corner Styles

[ L

GOOD EXAMPLES

Ads by Google
ds by Google

Masters Degree in
Nursing

Earn a Masters Degree

in Nursing Online.
Apply Today!

wwwi.breyerstate.com

Graduate Education
Degree

Get your masters in
education Search
accredited graduate

programs
wwe.graduateguide.com

Veterinary&Medical
School

Get an accredited
DVM, MD, or DMD
degree - programs
taught in English
www.ims-medstudy.com
Patient
Classification

The most effective
mix of skills, schedule
& time to improve
care.
www.apihealthcare.com

Free CHA Classes

« Pros and Cons of a

Assistant Career
Want to Ma
Nursing As:

24HR Online or W

Nurse B RCP Natiom
Course- Instant Cer

Once you complete
and receive your ce
ready to embark up
in the fast paced fie
Before accepting th
you a full time posit
be placed in a facilit
has provided for you
There are certain far
how much your ann

The average hourly
$11.00. The middle
That's a pretty big ¢
annual range, let's |

$9.70 per hour / full
annually. On the ot

Notice that the web master of this site is not using
a white background, and in this case, it plays a
major role in further blending his ads.

Not only is he using slight variations of blue for the
text content or headlines, he is matching those
with his ad. The result: The ads are can be easily
seen as part of the text.
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Stomach Bloating May Be a Bigger Problem
Than You Realize

IBD Care (UK)
Helping you to manage your IBD symptoms through diet

vawribdeare.co.uk

#ds by Google
People who complain about flabby middles may have stomach bloating problems
without even realizing it.

Obvious example. No borders, white background. Text font and link color
match the content. URL link has a subtle grey color.

ON COMPLEMENTING AND CONTRASTING

When you complement your ads, you are matching the background and font
color to some widget adjacent to your content.

This should be applied when adding ads to your side bar or header. However,
most of the times the focus will be on the content area.

cbb60 motor run capacitor University of Minnesota
best manufacture C Masters in ent Practice in
china.used on ac international

As far as I’'m concerned, contrasting ads with the rest of the page should only
be used in darker templates. For all other cases, it is far better to blend your
ads than to contrast them with your page.
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CRUCIAL TIP NUMBER 12

USE THE COMPETITIVE AD FILTER

A great way to increase the relevancy of our ads is to block advertisers we
believe are not relevant to our topic.

However, please take into account that blocking an advertiser URL will
prevent them from appearing on ALL of your sites, so you may want to
double check that you will not block someone who might be relevant to an
other site of yours.

The way to do this effectively is by first checking traffic statistics.

Remember that AdSense is a global program, and depending where your
users come from, the ad that will be displayed to them varies.

Using one of my niche blogs you may already know about as an example,
check what countries your visitors come from:

Countries (Top 25)

Countries _
= Spain es 33698
: Argentina ar 24113
Il mexico mx 20464
B  United States us 16873
= Colombia co 5941

Based on this data, we want to at least take the top 3-5 countries and double
check what ads are appearing for those users.

The way to do this is by either using proxies:

http://worldproxy.tracking202.com/

Or by using the Google Preview Tool within our own site.
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To block certain ads we have to go to:
Allow & Block Ads, Advertiser URLS, and click on Block new URLs

Block new URLs

Block ads for specific sites. New ads for these sites will be blocked for the chosen products
[=lLearn how ta format your URLs for blocking

Blocking by advertiser site lets you prevent ads from specific URLs from appearing on your pages. Enter URLs whose ads you'd like
to block from your pages, then click Block sites. Changes will take effect within a few hours.

You can block an ad by entering its display URL or destination URL. Please do not click on your own ads to determine the
destination URL, as this is a violation of our program policies. Learn other ways to determine the URL to block

Here are some guidelines for the range of ads that will be blocked based on how specificthe URL is that you enter.

URL entered:  Most broad Less broad More specific Most specific
example.com Www.example.com forums .example.com forums.example.com/page

URL(s) in example.com example.com example.com example.com
greenwillbe  example.com/page: example.com/page: example.com/page: example.com/page
blocked, while www.example.com WWWw.example.com www.example.com v example.com
thoseingray —www.example.com/page  www.example.comipage  www.example.com/page  www.example.comipage
will not forums_example.com forums._example.com forums .example.com forums_example.com
forums.example.com/page forums.example.com/page forums.example.com/page forums.example.com/page

Products | Select products... =

URLs

Ads from these sites blocked due fo

() Bad fit with site ) Ads from competitor
(0 Irrelevant content ) Low quality

) Offensive content ) Other

Block sites | Cancel

In order to know what URL we should put please read:

http://www.google.com/adsense/support/bin/answer.py?hl=en&answer
=21593&rd=1#finding

Remember not to click on your own ads to figure out the advertiser URL

Sometimes blocking URLs means filtering some advertisers that offer a higher
bid price. However, | have found that by only having relevant ads appearing
on my pages my CTR is higher, thus outperforming higher bid ads.

Your best bet is to test this and track the results.
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SECTION 4

TEST, TRACK, AND TWEAK
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CRUCIAL TIP NUMBER 13

INTEGRATE GOOGLE ANALYTICS?

Integrating Google Analytics with your AdSense account is a good idea, but
there are positive and negative opinions about it.

What speaks for integration is the fact that you will be able track a lot more
data that can reveal to you which pages are getting the most results, and
where your visitors are coming from.

Once you integrate your AdSense account with your Google Analytics
account, you will be able to determine, among other things:

1. What pages of your web site are generating the most revenue
2. What ads on what pages are generating more revenue than others

3. What keywords your visitors are using and is leading them to click on
one of your ads

4. Where the visitors come from (country, city)
5. Trending statistics

6. And more...

= AdSense AdSense Ads AdSense Page AdSense
B Keyword ¥ Re'uenueq' Clicked Impressions FESIETEE ST eCPM
; . - AdSense AdSense Ads AdSense Page AdSense
CountryTerritory = Region ¥ S Clicked e AdSense CTR SCPN
Trending:  AdSense CTR

Friday, February 18, 2011 |

Saturday, February 18, 2011 ]

Sunday, February 20, 2011 ]

Monday, February 21, 2011 ]
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For this reason, it truly may be worth it to integrate your AdSense account
with your Google Analytics account, and start realizing what type of content
you should focus on, what type of visitors you should focus on, where you
should promote your sites,...

However, some people don’t like giving away too much information to
Google, and | can understand that. It may not be a good idea to share with
Google too many details about your site, like bounce rate, Avg. Time on Site,
and so on. It may affect your rankings or get you Smartpriced, who knows...

Some AdSense publishers simply like staying under the radar and keeping
the stats for themselves. If this is your case as well, consider using these
other free alternatives when it comes to tracking your sites:

Piwik (self hosted)

Open Web Analytics (self hosted, creates heatmaps too)

eXtremeTracking

ll
ll
9 StatCounter
l
ll

AwsStats (self hosted)
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CRUCIAL TIP NUMBER 14

CREATING CUSTOM AND URL
CHANNELS

Until now, we have been focusing on modeling what other successful
publishers are doing. However, if you want to take your earnings and your
click through rates to the next level, it is crucial that you start tracking your
results and tweaking your sites based on that.

1. URL CHANNELS ARE A MUST

At the very minimum, you should start creating URL channels for every site
you own.

If you are using the new AdSense interface, you will have to go to
Performance Reports, click on URL Channels, and then click on Add URLS to
track, just below the graph.

Add URLs to track

Enter URLs, one per line

Add URLs || Cancel

Example URL channels

example.com track all pages across all subdomains
sports.example.com track only pages across the sporfs subdomain
sports.example.com/widgets  frack all pages below a specific directory
sports.example_com/index. html frack a specific page
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2. CREATING CUSTOM CHANNELS

Creating custom channels is also very simple to do, and is a great way to start
tracking and tweaking any change or modification of your ads. It is
mandatory to do any split tests, something we will talk about in the next tip.

Now, the new AdSense interface has made life simpler because now you can
track what Ad Sizes, Ad Types, Bid types, or Ad Units are performing better
overall.

Nevertheless, it is still a very good idea to create custom channels based on
the following criteria:

9 Location
9 Design

Besides, custom channels are mandatory in order to opt in for placement
targeting, which | recommend you to do every time.

There are two ways you can approach this.

One is to create a custom channel for a given location in your web layout (For
example left sidebar: wide skyscraper), and add all wide skyscrapers that will
be placed at the top left spot from all of your web sites to that custom
channel in order to track the results you are getting in that location.

The other one is to track each site separately, and create a custom channel to
track which locations or designs are giving you the best results in that
particular site.

Make sure you are as descriptive as possible whenever you name your
channels, to remember what you are tracking.
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CRUCIAL TIP NUMBER 15

A/B TEST

Split testing is the basic and most important type of test you can make in
order to determine where you should place your ads, what design you should
use, and so on.

First, you will have to create two custom channels, one for each ad unit you
want to test.

The next step is to create two ads with identical settings, except one feature.
This may be the title color, URL color, font, ad format, etc. Always test one
major difference at a time in order to track things the best way possible.

Be sure you assign each ad unit the appropriate channel you have created.

Now, doing an A/B test allows you to run both of your ad units at the same
time, instead of testing a format or design and changing it to an other one
after a period of time to determine which one is converting better.

The way to alternate between two ad units is to use the JavaScript template
below — it will rotate between the two ad units, showing each 50% of the
time. This script has been approved by Google so it is safe to use it.

<script type="text/javascript">
var random_number = Math.random();
if (random_number < .5){
/1 First Ad Unit Code Goes Here
}else {
/I Second Ad Unit Code Goes Here
}
</script>
<script type="text/javascript"
src="http://pagead2.googlesyndication.com/pagead/show_ads.js"></script>

When using the code above, remembertoreplaceri/ / Fi rst Ad Unit
Here ” with your ad code INSIDE the first set of <script></script> tags.
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Once you have implemented the code in some or all of your web pages, you
will be able to track the results in the reports and compare the different
numbers from the custom channels you created.

The idea here is that if you notice that one ad configuration performs much
better over time; simply replace the script with the ad code for that ad unit in
order to display that one on a permanent basis.

Alternatively, you can update the script to test the performance of that ad
unit against another ad configuration.

Always apply these rules when you are doing these types of A/B tests:
1. You should make one change in each A/B experiment.

The same way Perry Belcher created his own magic Add To Cart Button, the
goal of A/B testing is to isolate the CTR and revenue impact of one particular
setting, so you can really know exactly which change affected your revenue.

2. One of the ad configurations should be the setting you are
currently displaying.

Remember to always include your current ad configuration in order to
compare your experimental results to a baseline or control. This baseline
should be the ad design of configuration you are currently using.

3. All configurations must be running simultaneously.

This is key when it comes to split testing vs. changing ad configurations over
time. We want to ensure that all ad configurations are subject to the same
conditions such as the same traffic patterns, seasons, all at the same time.

If you want to test different layouts, formats, or designs, | recommend using
this JavaScript template. There are other alternatives as well, such as using
Google’s Website Optimizer.
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GOING SERIOUS

If you are serious about tweaking your websites to maximize your earnings as
much as possible, and you have a web site that is generating a very good
amount of traffic per month (usually authority web sites), | would consider
giving a shot to these two paid resources.

You can generate your own heatmaps this way based on your own traffic
data.

http://www.crazyegg.com/

Basic version starts at $9 per month: you can track up to 10,000 visitors and
up to 10 pages at once.

http://www.clicktale.com/

Clicktale offers a free version that tracks up to 400 pageviews per month.

Google Analytics also offers some relevant data under “In-Page Analytics”.
Seeing where most of your clicks are being focused is a good way to consider
moving your ad placements near those locations.

If you want to try an open source and free solution, | have just recently found
this tool that will also create a heatmap for you:

http://www.labsmedia.com/clickheat/index.html

It seems promising and worth checking out, but | have not tested it yet.
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SECTION 4

OTHER SNEAKY TACTICS
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SHORT WARNING

All of the above tips and techniques should be enough to make your CTR
grow considerably.

However, for those who want to experiment a bit and do not mind taking
some risks, | will be revealing to you some tactics that may spark your
creativity in terms of maximizing AdSense revenue.

Please know that | do not take responsibility for what could happen to your
account by trying out these techniques. These are rather greyhat tips to
increase your CTR. If you want to stay on the safe line stay with the whitehat
tips | mentioned until now.

| will not present any real Blackhat tactics here, because it is not worth it to
play against Google’s policies. That is the fastest way to get your account
banned and lose your earnings. Google AdSense is a long-term passive
income generator for me, and with that in mind, | would play the game
accordingly.
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THE LINK TEASER TECHNIQUE

This method will not provide a good user experience, yet it can increase CTR
considerably for those who have tried it out.

The basic idea of this tactic is to use post excerpts to our advantage and
tease the user, making him click on one of our ads (Without us telling him to
do so).

The way this is done is by offering only the excerpt of an article (like in a blog
homepage for example), or a good written introduction and attention
grabber, and adding the usual link “Read More...” at the end of the excerpt.

But, in this case, the link will not work.

Read More. .

Below the link, we will place an AdSense ad.

Whenever the user tries to click on “Read More...” nothing will happen, and
in many cases, he will end up clicking an ad instead.

To setup the fake link you can use this:
FrA EOAZEECcEAOAOAOEDOJOAAAIT OAj qnee2hRAA
An alternative that you could try out is linking the Read More to another

section of your page, using the # parameter. When the user is taken to that
section, he will find more ads to click on.
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AUTHOR OF THE ARTICLE TECHNIQUE

This greyhat technique consists of placing a photo of a professional looking
person near our ads. Being a completely unrelated photo, if done well it
should not bring you any problems.

The idea is to blend the ads in such a way that it seems as if the ads “were”
the recommended resources of the expert author. This should be implied
though, do not mention it anywhere on your page.

It could look like this:

Expert Author
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THE VIDEO SANDWICHING TECHNIQUE

The basic idea of this technique is to wrap ad units around an embedded
video.

What we will do is create a short 30 sec video, using about 10 photos taken
from free image sources, and make a photo slideshow out of them. This can
be achieved easily with services such as Animoto

So, for example, if your niche topic is about “cheap bicycles”, simply get a
couple of images of bicycles or bicycle brands and make a video out of it.

We then will upload the video to YouTube, and use the embedding function
to place it in our web page, above the fold. If you have any other video
provider that allows the autoplay function, you may want to try that one.

| have been trying a twisted version of this method myself and have found
out that adding a video will reduce some bounce rate because people tend to
want to watch what the video is about, especially if you add a catchy
headline to it, and it will increase the Average Time on Site.

Moreover, when people watch this 30 sec video and start getting this is
nothing more than a photo slideshow, we have indirectly given them more
time to look at one of the ads surrounding the video and increasing the
chances of them clicking on one of them after or during the videos duration.

If you are scared of placing “related” videos near ads, you can always add a
border to it or a slight separator.

It could look like this:

VIDEO
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DECORATING YOUR ADS

This greyhat technique goes against blending your ads, yet it can spark some
creativity in yourself.

As a way to fight against ad blindness, this method involves placing your ads
inside attractive forms other than the normal rectangle, in order to attract
more eyeballs to them.

These are some ideas of what | am talking about:

Daytona Llantas
Conoce la Promo en Llantas® 10% OFF -
Cuotas Sin Interés Hoy |

Oferta: Empanadas 80% OFF

iReqgistrate v Recibi Descuentos del 80% en
Empanadas, Pizzas y mas!
Pezurbanc.com.ar/Registrate

Venta de Bicicletas

£Buscas una Bicicleta? Encontra todas las
Bicicleterias Aquil

vivovi, paginasamarillas.com.ar

Bicicletas - Ofertas

Encontra todos los modelos de Bicicletas y
mas para ciclismo!

vwvawi.MarcadoLibra.com.ar

anuncios Google

Daytona Llantas
Conoce |la Promo en Llantas™ 10% OFF -
Cuotas Sin Interés Hoy |

Oferta: Empanadas 80% OFF
iRegistrate y Recibi Descuentos del 80% en
Empanadas, Pizzas y mas!
Pezurbano.com.ar/Registrate

Venta de Bicicletas

&Buscas una Bicicleta? Encontra todas las
Bicicleterias Aquil
www.paginasamarillas.com.ar

Bicicletas - Ofertas

Encontra todos los modelos de Bicicletas y
mas para ciclismaol

v, MercadoLibre.com.ar

Anuncios Google
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SECTION 5

FINAL WORDS
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RECOMMENDED RESOURCES

You have made it to the end of this eBook. If you still want to know where to
find more information and tips regarding Google AdSense, these resources
may be helpful to you (no affiliate links):

WEB DESIGN

Artisteer

As | have already mentioned previously, | choose Artisteer to create my web
templates. The reason why is because you can create unique and non-
spammy looking themes in a matter of clicks and adjust them the way you
want to ensure maximum CTR compatibility. Highly recommended.

Other premade Wordpress Themes include:

Socrates Theme, created by Joel Comm

HeatMap Pro

Clickbump Engine

ADSENSE WORLD

Official AdSense Blog

Google AdSense on Twitter

Official Google AdSense YouTube Channel

Google AdSense Help Section
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http://www.artisteer.com/
http://www.socratestheme.com/
http://heatmaptheme.com/
http://clickbumpengine.com/
http://adsense.blogspot.com/
http://twitter.com/AdSense
http://www.youtube.com/user/InsideAdSense
https://www.google.com/adsense/support/

THANK YOU!

| hope you have found this eBook useful.

Make sure you put this into action. It is not based on theory but on real
results from real people and actual statistics.

If you have any other questions, you can contact me at:
support at virtualtrafficorokers.com

| would love to hear your honest feedback and comments about this eBook,
and | encourage you to leave me a comment in this thread.

As always, take care, and have a great day.
To your success,

PabloVTB
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LEGAL NOTICE

This publication is protected under the US Copyright Act of 1976 and all other
applicable international, federal, state and local laws, and all rights are
reserved, including resale rights: you are not allowed to give or sell these files
and information to anyone else. If you received this publication from anyone
other than virtualtrafficbrokers.com, you've received a pirated copy. Please
contact us via e-mail at support at virtualtrafficbrokers.com and notify us of
the situation.

Please note that much of this publication is based on personal experience
and anecdotal evidence. Although the author and publisher have made every
reasonable attempt to achieve complete accuracy of the content and
Resources, they assume no responsibility for errors or omissions. Also, you
should use this information as you see fit, and at your own risk. Your
particular situation may not be exactly suited to the examples illustrated
here; in fact, it's likely that they won't be the same, and you should adjust
your use of the information and recommendations accordingly.

Any trademarks, service marks, product names or named features are
assumed to be the property of their respective owners, and are used only for
reference. There is no implied endorsement if we use one of these terms.

Sharing this Document

There was a lot of work that went into putting this document and files
together. That means that this information has value, and your friends,
neighbors, and co-workers may want to share it.

| would ask that you do not share this information with others directly.

Another person who has not purchased to receive these files does not have

that right. If enoughpe2 Lt S RAANKB Il NR GKI (0 adyA YLX S 7T
more information or content for you.
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This also applies for users and members of BlackHatWorld and similar sites.

If your friends think this information is valuable enough to ask you for it, they
should think it is valuable enough to get it by signing up to receive it.

It should go without saying that you cannot post this document, files, or the

information it contains on any electronic bulletin board, Web site, FTP site,
newsgroup, or... well, you get the idea.
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