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INTROD UC TION  

 
This guide is a short and sharp presentation covering numerous methods that 
can help you increase your AdSense CTR, which ultimately will lead to higher 
earnings for yourself and a higher passive income. 
 
More importantly, these are techniques and tips tested by numerous 
AdSense publishers and high-ticket Adsense gurus. They come from trusted 
sources, so all I can say to you is this:  
 
They work and they work fast. 
 
Now these methods are not similar in nature but they all have one thing in 
common, they produce more money! 
 
My advice is to use the tips outlined here and test them on your sites.  
 
Learn them, understand them, test them, and track the results.  
Based on your measured data, tweak and try new methods and ideas to keep 
improving your passive earnings. 
 
That is the best way to ensure you are getting the most out of your sites 
without putting any extra effort on them. 
 
So let’s get stuck into it. 
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SECTION 1 
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CRUCIAL TIP NUMBER 1 

YOUR  S ITE S  TOP IC  IS  TH E  L EA D I NG 
F A C TOR  

The first and proven tip to increase your AdSense CTR and ultimately your 

AdSense earnings has nothing to do with ad placement, ad styling, or any of 

the other aspects we will look at in the following chapters, yet it is probably 

the most important factor when it comes to increasing your AdSense 

earnings. That is why I am including several tips for this one. 

Before you even think about purchasing a domain name, creating a web site, 

deciding where to put your AdSense ads or which formats you are going to 

use, you have to make sure you choose the right topic or niche for your web 

site to begin with. 

Choosing the right niche or topic not only will determine the amount you 

earn per click, but it will also play a decisive role when you start optimizing 

and promoting your site, potentially limiting the amount of traffic you can 

generate to your site.  

Most importantly, choosing the right topic will ensure that relevant ads 

appear in your site’s content, and this is the best way to dramatically increase 

your click through rates. 

I am sorry to tell you this, but I do not care how much you like writing about 

the history of sonnets. If no relevant ads (and by that I mean highly targeted 

ads) will appear in your sites content, it is not worth it to invest your time 

creating a site for that topic. 

Do not panic though; the beauty of AdSense is that the amount of good 

topics and keyword phrases you can choose from is practically unlimited. 

You do not have to focus your attention on creating sites relevant to certain 

products, as would be the case with Clickbank products, for example, or even 

physical products, because there are thousands of advertisers that are 

http://www.suite101.com/content/sonnets-a214616
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bidding for thousands of different keywords, ranging from service providers, 

manufacturers, vendors, affiliates, etc. etc. 

However, you still want to do some research first in order to determine if it is 

going to be worth it to create a micro niche or authority site around that 

topic. 

Therefore, I have laid down some tips for you to use in order to choose the 

right topic for your AdSense pages. 

Please note that I won’t take into account how hard it would be to compete 

for these terms or topics in the Search Engine Result Pages, or the amount of 

traffic we could generate, but I encourage you to first determine those 

factors before moving on to the ones described below.  

The purpose of this report is to specifically help you optimize your AdSense 

click through rates. The other more primal factors that determine if it is 

worth it to pursue a specific group of keyword phrases or topics for SEO 

purposes is based on much more detailed research analysis and it will not be 

covered here. 

1. Keyword Research 

An effective way to determine whether there will be relevant ads competing 

in your web pages is by doing keyword research. Nowadays I use Market 

Samurai as an all in one research tool, but there are also additional free tools 

that can be very helpful. 

Whenever we research keywords for niche ideas, besides taking into account 

traffic estimates, SEO relevant data, etc., we want to know: 

a) If there are a high number of advertisers competing for that keyword 

 

b) If the average CPC (cost per click) is high enough to spark some 

attention (Remember that your EPC will be less than what is displayed 

on any PPC estimator (Advertisers won’t bid the same amount in the 

Display Network, and you have to consider revenue share) 

 

c) The Estimated Ad Position for Ads targeting that keyword 
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d) The Estimated Daily Clicks 

 

e) What types of ads will appear for that keyword phrases 

One good way to assess these factors is to follow this step-by-step method: 

1. Log into your Google Account, and go to: 

https://adwords.google.com/select/KeywordToolExternal 

 

2. Using your main niche keyword phrase, and the corresponding 

location settings, click the search button. 

 

This not only will give us a hint on the amount of competition for this niche, 

but also estimated CPC, monthly searches, and additional sub niche ideas. 

Make sure you add all visible columns to check this data. 

https://adwords.google.com/select/KeywordToolExternal
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3. Next, you want to download this keyword list in a CSV format, and 

go to Traffic Estimate. 

https://adwords.google.com/select/TrafficEstimatorSandbox 

Paste your generated list and estimate traffic data. 

This will provide us additional data regarding estimated ad positions, 

estimated CPC, and estimated daily clicks, that we can take into account to 

determine what topics seem to be relevant and useful for our AdSense 

campaigns. 

Note: If you prefiltered your keyword research results based on SEO 

competition, you obviously want to use that list and insert it into Traffic 

Estimate to get an approximate overview on the competition and average 

CPC. Remember, we are primarily looking for high competing keywords here. 

4. Other sites that may help you find competitive keywords and 

gather keyword analysis data are: 

SEM Rush 

 

https://adwords.google.com/select/TrafficEstimatorSandbox
http://www.semrush.com/
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SpyFu 

 

 

Note: Always notice that you will not get accurate CPC numbers, since these 

are approximates for AdWords Advertisers. As a rule of thumb, divide that 

number by 2. 

 

2. Previewing Ads Based On Keywords 

Now, once you have selected a group of keywords and niche topic ideas that 

seem promising, taking into account competition volume, CPC averages, and 

traffic volumes, we still want to go ahead and preview some of the ads that 

could appear on our pages 

To do this, I recommend following these guidelines: 

1. Go To AdSense SandBox Tool, located at 

http://www.labnol.org/google-adsense-sandbox/ 

and insert your strongest keyword phrases, and targeting your country, click 

preview. 

This tool is not perfect, but allows us to easily preview some of the ads that 

could be appearing in sites that are relevant to that keyword phrase. Here 

are some examples: 

http://www.spyfu.com/
http://www.labnol.org/google-adsense-sandbox/
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We want to check if the ads are relevant to that keyword phrase or topic. 

Additionally, this will help us to determine in advance if we want to limit our 

AdSense ads to Text Ads or allow Image Ads to be displayed as well. 

 



Created by PabloVTB - More free stuff: http://www.virtualtrafficbrokers.com/pablovtb 

Alternatively, you can use Google Ads Preview Tool, located here: 

http://googleadspreview.blogspot.com/ 

 

 

It has even more functionalities built in and you can even preview Chitika or 

Yahoo Ads and make a comparison between them, which can also be very 

useful. 

 

 

 

 

 

 

http://googleadspreview.blogspot.com/
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2. Dƻ ŀƘŜŀŘ ŀƴŘ ŘƻǿƴƭƻŀŘ DƻƻƎƭŜΩǎ ƻŦŦƛŎƛŀƭ !Ř{ŜƴǎŜ tǊŜǾƛŜǿ ¢ƻƻƭ 

https://www.google.com/adsense/support/bin/answer.py?hl=en&ans

wer=10005 

This little plugin for Internet Explorer allows us to preview ads based on a 

website’s content. 

Now, we do not have a website yet, but there is a way to go around this and 

still be able to preview ads before creating your site. 

One way is to simply search in Google using your target keyword phrases and 

visit some of the top 10 results that appear there now. This works best if you 

find results that have some sort of articles in them or a good amount of text. 

Here are some examples: 

 

https://www.google.com/adsense/support/bin/answer.py?hl=en&answer=10005
https://www.google.com/adsense/support/bin/answer.py?hl=en&answer=10005
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By the way, sometimes simply finding some sites that rank well for that term 

and have AdSense ads in them can be enough to determine if the ads are 

relevant, but if you want to target another country, you will have to use 

proxies to check this, that is why I am offering these alternatives. 

Another way to play with this, using your own content, is to write a 400-500 

article that you would use in your site, publish it in an article directory, and 

then either check what AdSense ads appear in there or check what AdSense 

ads could appear using Google’s AdSense Preview Tool. Then you simply 

delete the article given the case. 
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3. Selecting Winners 

Once you have done some research based on the ideas I gave you right here, 

you will have to determine if you have found a series of winning topics and 

keyword phrases you can target. 

You have truly found a winning niche topic if all or most of the below factors 

apply: 

¶ Topic or keyword phrase has good amount of competition  

¶ Good balance between avg. CPC and traffic volume 

¶ Ads that appear for those keywords are relevant 

¶ Ads that appear for those keywords contain the keyword phrase or 

topic in the TITLE of the ad 

¶ Ads that appear for the keywords contain the keyword phrase or topic 

in the description of the Ad 

¶ Ads that appear for the keywords contain the keyword phrase in the 

domain of the ad 

¶ Images are appealing, and relevant 

Note: There is a possibility that some of the ads that could appear on your 

site are not being shown due to bid competition, so you really want to 

double check as many ads as possible.  

On the next chapters, we will talk a bit more about this, and about filtering 

irrelevant ads as an additional measure to improve CTR, but have this in mind 

when selecting your topics. 

 

4. Other tips 

If you still have a hard time trying to find good paying keywords, here are 

some resources that may help you out: 

http://www.serpanalytics.com/tools/top_keywords 

http://freetopkeywords.com/ 

http://www.adsensepay.com/page2.htm3 

http://www.serpanalytics.com/tools/top_keywords
http://freetopkeywords.com/
http://www.adsensepay.com/page2.htm3
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5. On writing content 

The same way you want to choose topics that will have relevant ads in them, 

it is important to write your content in a way that influences ads positively 

and makes it so that relevant ads appear in your pages. To do so, here are 

some tips to get started: 

¶ Write Unique Content 

Content you add in your own web pages should be unique. This goes beyond 

ad relevancy and is important to receive more Google love. Write unique and 

high quality stuff for your own web site, and leave the more generic or lower 

quality articles for promotion instead. 

¶ Do not be too generic 

A way to make sure most of your ads are highly targeted to a subject in 

particular is not to choose generic topics. These tend to trigger those generic 

ads you see every day and are not interesting for the user. Stick with narrow 

subjects and targeted topics instead. 

If you are optimizing your site for the search engines and are looking to 

appear high in the search engine rankings, try to think how a user would 

arrive at your page. What titles are you displaying to the user? Why did he 

click on your page instead of another one? What type of information is he 

looking for? 

¶ SEO helps Ad Relevancy as well 

Optimizing your sites for the search engines is also a good way to ensure ad 

relevancy on your pages. Using plugins such as SEOPressor may help you out 

with those tasks. These are some of the sections in your website where you 

should include relevant keywords 

o Title 

o Metatags 

o H1, H2, H3 Tags 

o First and last sentences 

o Text near the ad unit 

o URL 



Created by PabloVTB - More free stuff: http://www.virtualtrafficbrokers.com/pablovtb 

¶ Links to Relevant Sites 

Google may take into account the referrer and where you link to in order to 

display relevant results. (Google is also using retargeting functions as far as 

I am concerned (interest based marketing)). 

Therefore, it is a good idea to include some links to other relevant sites about 

your topic (use nofollow if you do not want to pass link juice), and get 

backlinks from other sites within your niche using relevant anchor text. 
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CRUCIAL TIP NUMBER 2 

S ET  UP  Y O UR S IT E  TH E  R I GH T  W A Y  

Ok, once you have the right niche to work with, the next crucial tip you want 

to consider is your web layout. 

The way you design your web pages will highly affect your CTR, and by that, I 

am not only referring to ad placements, but to the web site itself. 

This crucial tip number 2 includes several bullet points and detailed tips along 

the way, so let us get started. 

1. WHITE WEBSITES ARE THE WAY TO GO 

Much has been said about the colors one should choose for his website.  

But based on testing and results from $15,000 a month AdSense guys rather 

than on user’s preferences, my advice to you is this: 

Always use a white background, AT LEAST for article backgrounds (where the 

main body of the article or post is located, and where you will insert your 

ads). 

Infolinks has been kind enough to publish some actual test statistics among 

their top 100 and top 500 publishers and has come with this data: 

 

  

http://metrics.infolinks.com/wp-content/uploads/2010/10/Background-color-top-earners-Infolinks-Metrics.png
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Source: Infolinks Metrics  

You can see that among the top 100 publishers, those who have white 

background dominate the scene, and among the top 500 publishers, the top 

3 background colors are white, black, and blue. 

Based on this data, you could play around with these backgrounds, although I 

recommend using white backgrounds for the article section of your pages, as 

has been already mentioned. 

 

2. LIMIT YOUR SHEET WIDTH 

If you are an Ezine Articles Fan or have seen other popular websites with 

wide sheet sizes, this may not ring true for you, and it should probably be 

tested anyway with your site in particular, but my advice to you, moreover if 

you are creating micro niche or silo structured sites, is to limit the size and 

width of your sheets.  

If you do not know what I mean by “sheet”, I am referring to this: 

http://metrics.infolinks.com/2010/10/12/do-white-websites-earn-more/
http://metrics.infolinks.com/wp-content/uploads/2010/10/Background-color-Prevalence-Infolinks-Metrics.png
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The reason why is simple. As humans, we cannot focus our attention on the 

whole page at once. Our eyes move along the page and focus on different 

sections of the sheet itself.  

If you make your sheets too wide, it will take longer to the user to visualize 

the whole content of the page, and your AdSense ads won’t be spotted that 

easily. 

We want to make it as obvious and easy as possible for the users to see our 

ads at first glance, and do not give them the possibility of moving around 

without checking one of our ads, because that way we increase the chances 

that the user will actually pay attention to one of these ads and will click 

through.  

Now, about.com is actually a good example when it comes to limiting the 

sheet size, and you can see your eyes see either the article box, or the image 

ad on the right side. 

When I create my websites, I usually limit my sheet width to max. 900 pixels. 

However, in most cases I go with 700-800px.  

550-600px for the article section, and 160-250px for the sidebar. 

If you want to use a 300x250 ad on the right side, you will have to adjust 

these settings, but based on my own results, I prefer focusing my attention to 

the content area rather than creating too wide or three column web layouts. 
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3. USE A SMALL OR MEDIUM SIZED HEADER 

It is always a good idea to add a small or medium sized header to your web 

page. The header should include the Title of your Site or Blog (Your Main 

Keyword Phrase), and alternatively an image or logo next to it, either on the 

right or on the left size. 

 

Do not use a large header in your pages; this will affect your CTR 

considerably. The reason why is because we want to place our most 

important ads above the fold (that means, visible to the user without the 

need for him to scroll down the page).  

If you use a large header, you will limit the place available above the fold 

considerably, thus lowering your chances of someone seeing a valuable ad 

and clicking on it. 

4. ADD IMAGES ABOVE THE ARTICLE TITLE 

If you have already added some image in the header of your web page, it 

may be too much to add some images below it as well, so just check for 

yourself if it becomes too obtrusive. 

Nevertheless, using images above the title of the page is a very good way 

to increase CTR and is used by many AdSense publishers.  

The way to do this is by imitating Google search results  

 

Usually, depending on the search term, Google will show a set of images 

taken from Google images, generally between 4 or 5 images.  
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These usually are limited to 78px, like the pictures above, or 91/94px in 

height, as below 

 

What we want to do with our sites is grab some images from free image 

sources, like Flickr Images under Creative Commons Licenses, (I don’t 

recommend stealing images from Google Image search), and resize them 

to fit these model, either 78px in height, or 94px, whatever works best 

(Always maintain aspect ratio). 

Then we will add a blue border to them, just like the Google image search 

results, and separate them from each other by 5 o 6px width.  

You can achieve this relatively easily with free image softwares such as 

Paint.Net 

Make sure you do not hyperlink your images to their source; you do not 

want to hyperlink those images. 

Then, we will place these collage below the header and above the Title of 

our articles, and that will be enough to make sure we do not go against 

Google Policies regarding Image alignment. 

It could look something like this: 

 

 

http://www.getpaint.net/
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5. TEXT FONT AND DECORATION 

You do not have to go crazy here, but follow these guidelines for better 

results.  

¶ To blend our ads with our content effectively, always use a font that 

is part of the AdSense font family. That means, use Arial, Verdana, 

or Times, for best results. I usually go with Arial or Verdana. You will 

have to change your ads font accordingly. 

 

¶ If you ask me, I do not color my texts content. I usually go with a 

light black version, as this one: #444444    

 

The reason why is because I want to make the content text appear 

slightly more subtle, and it appears less aggressive as well.  

 

¶ Do not underline your hyperlinks 

We want our ads to be the only links that appear underlined. Users 

are used to search for underlined words and recognize them as 

links, and if they unconsciously see that only our ads appear 

underlined, more often they will click on our ads instead of our 

navigational links. 

6. ADDITIONAL RESOURCES 

I use Artisteer to create my web themes. Artisteer is web design software 

where you can create unique looking web themes, literally in minutes, 

and is similar to XsitePro.  

The amount of combinations you can pull off is amazing, and I seriously 

would check it out if you were interested in building your own themes 

without any html skills. Try the trial version first though and play around a 

bit to see how it works. Remember to take into consideration all the tips I 

am mentioning here to create your themes successfully.  

 

 

http://www.artisteer.com/
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CRUCIAL TIP NUMBER 3 

A D D  S EC T ION TA R GE TIN G  

There is more to it than just adding a couple of AdSense codes here and there 

and hope for them to produce the best results.  

If you want to start tweaking your web sites the right way, start using the 

additional functionalities the AdSense program offers, one of them being 

section targeting.  

This is important because sometimes your sites are built upon several articles 

touching related but not identical subjects, and you want to keep your ads 

related to the article. Moreover, you do not want content such as blog 

comments or other variables influence what ads will appear on your sites. 

Using section targeting is very simple indeed. To emphasize or ignore certain 

parts of your web pages simply add these codes before and after the html 

source code: 

Emphasize 
 

<! -- google_ad_section_start --> 

Article content 

<! -- google_ad_section_end -->   

 

Ignore 

<! -- google_ad_section_start(weight=ignore) --> 

Related articles / Navigation  

<! -- google_ad_section_end --> 

You could go as far as ignoring every other part of your web page and only 

emphasize the section that contains the article or body content of your web 

pages.  

If you have a wordpress blog for example, you can add the codes by editing 

your template, so that every post is preconfigured the right way to begin 

with. 

Try experimenting with this, sometimes it is useful to include the navigation 

bar as well, but in most cases, ignoring your blog comments is a good way to 

get better results when it comes to ad relevancy. 
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CRUCIAL TIP NUMBER 4 

YOUR  F IRS T  A D  IS  TH E  MO S T  
IMP ORTA N T ONE  

You probably have heard about the phrase “First impressions count”, that 

one comes from Google, and matter of fact is, they do. 

I believe this is probably one of the most important aspects when it comes to 

ensuring you are getting the most out of your ads, and yet so many AdSense 

publishers overlook it, because either they do not know about it, or they do 

not have sufficient HTML skills to even consider doing this simple change. But 

please, if you are reading this eBook, start implementing this on every one of 

your sites. 

Now, you may not need to do these changes, but still pay attention to this: 

The first ad unit in the HTML code of your page is the most profitable one 

The reason why is because the first ad unit always shows the top ads that win 

the ad auction. 

So, the ad with your highest CTR should always be placed first in the HTML 

code of your page. 

This does not mean that the first ad unit in the source code is the first ad unit 

that your users will see, it only means that it appears first in the source code 

of your web page. 

This is especially important if you have for example a smaller ad unit 

appearing in the top navigation area but your 300x250 ad unit that appears 

before the article of your content area is the one that receives most of the 

clicks.  

If you have set up the source code of your page the wrong way, the top ad 

unit will show the most profitable ads, despite the fact that your 300x250 ad 

unit receives most of the clicks. That is why this is very important when it 

comes to increasing your AdSense revenue. 
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In order to set this up the right way, place the DIV Tag right below the BODY 

tag in order to let the browsers know which ad unit goes first in the source 

code HTML: 

 
<div id=òad1ź> 
Insert your ad code here  
</div>  
 

Next, insert the CSS code (below) into the style sheet of your website.  

Since all sites are different, test attributes (left, right, top, and bottom) in 

order to place your ad unit correctly. Make sure to adjust height/width 

depending on the ad format.  

 
#ad1 {  
width: 468px;  
height: 60px;  
position: absolute;  
left: 140px;  
right: 0px;  
bottom: 0px;  
top: 350px;  
}  

If you have a wordpress blog, you can do this by editing your template: 

 

You may also want to use relative instead of absolute positioning depending 

on your existing setup.  
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SECTION 2 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

AD PLACEMENT 
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CRUCIAL TIP NUMBER 5 

A B OV E TH E  F OL D  

This is probably the most known and yet a very powerful tip you MUST take 

into account when placing your ads, if you want to maximize your click 

through rates.  

Really, if you have not heard that placing your ads above the fold can even 

double your earnings overnight, I am not sure if you are serious about 

AdSense marketing. 

However, despite the fact that even Google recommends it, let us look at 

some statistics the people at Chitika have come to: 

 

Source: Chitika Insights 

 

Based on a sample of over 2 million impressions, Chitika found that an ad 

above the fold will have a 44% higher clickthrough rate than one below the 

fold, all things being equal. 

So start focusing your placements above the fold, and show your ads where 

they should be to increase click through rates. 

  

http://insights.chitika.com/2010/ad-layout-series-above-the-fold-ads-get-44-higher-ctr/
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CRUCIAL TIP NUMBER 6 

EMB ED D  Y OUR A D S  

Wrapping text around ad units is a very simple yet powerful way to increase 

click through rates. You may have seen this over and over again in numerous 

sites and the reason why is because it WORKS. 

Consider the fact that by wrapping text around an ad unit you are FORCING 

the user to see your ads whenever he reads your content. 

Besides, you are integrating the content with your site and saving web real 

estate at the same time.  

The way to do this is very simple, simply add this line of code: 

<div style=”display:block;float:left;”> 

Adsense Code goes here 

</div> 

Many AdSense guys are moving towards embedding ad units, and I believe 

you should too.  

However, some still prefer to add a rectangle box and push the content 

below the fold, thus making the ad look more visible without any 

distractions.  

My take on this is that you should test wrapping text around ads first, and 

then swap to leaving the ads by themselves, and track whatever works best 

for your case in particular.  



Created by PabloVTB - More free stuff: http://www.virtualtrafficbrokers.com/pablovtb 

CRUCIAL TIP NUMBER 7 

F OL L OW  T H E  H EA T M A P S  

As much as you would want to innovate, unless you want to track everything 

by yourself, I would consider using some of the most common web site 

layouts used by successful AdSense publishers in order to increase your 

overall CTR.  

This will also determine your ad placements. 

Let’s take a look at the most famous heatmaps of them all, presented by 

Google itself: 

The darker sections of this page are where most of the 

attention flows, so you logically will want to place your 

ads in that position. 

This is one of the best hints we can get to build the 

layout of our websites. 

Based only on this, you could consider building a two 

column site with a left sidebar. 

 

It could look like this: 

The red rectangles are the ad units.  

Notice we are showing off our ads on the left side, and 

above the article content, (a good tip is to embed our ads 

as well, on either the left or right side). We push our 

navigation links down the fold, and include a leaderboard 

at the bottom of the article. Al of your ads should be 

switched to text ads for this purpose. You can also choose 

to use a horizontal navigation bar above the images, and 

include some link units in the left sidebar as well. 



Created by PabloVTB - More free stuff: http://www.virtualtrafficbrokers.com/pablovtb 

The next heatmap was designed by Michael Campbell. Here is a screenshot: 

(You can also go to his site and download the complete map free, no 

registration required) 

 

Similar to the results that Google shows, he gathered statistics from all major 

sources of information, as well as private stats data, and has come with this 

solution.  

The attention is located in the left section of the page, with a big focus on the 

headline and content section of the page. 

Interesting is the fact that, in the content section, just above the fold, flows a 

lot of attention, so we can start capitalizing on that fact and adjust our ad 

placements to reflect that data. 

 

http://www.dynamicmedia.com/ultimate-heatmap/
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Taking into account these considerations, and by following the advice of 

other $100K a year AdSense gurus, I use and recommend these two 

alternative layouts for most of my AdSense sites and blogs: 

 

Although we are not using a left side navigation bar here, we are focusing our 

attention on these things: 

1. First link unit is seen as navigation bar 

 

2. We are leaving the left sidebar out but concentrating the clicks on the 

actual left side content of the page, which is an embedded rectangle 

ad unit. This embedded ad unit should be the first one appearing on 

your HTML code, since it normally receives the most amount of clicks. 

 

3. We maximize our above the fold coverage by including 2 big ad units, 2 

link units, and a search unit 

 

4. We capitalize exit traffic using another big or 300x250 rectangle at the 

bottom. This one could display image ads as well in order to increase 

eCPM. 
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Alternative 2 is to flip everything basically, it would end up looking something 

like this: 

 

I am embedding the top ad unit on the right side this time, so as not to 

clutter too many ads in one place.  

Using these two web layouts and ad placements all my micro niche sites have 

usually a CTR around 9-15%, and some days above 20%.  

Sometimes I do not add the link units there, in order to avoid a too spammy 

look. Note that these layouts really try to squeeze out as much revenue as 

possible. If you are concerned about user experience, you may want to move 

the wide skyscraper below the fold or remove the link units. There is a line 

between high CTR and recurring visits, and you should start figuring out if it is 

worth it or you prefer keeping your CTR as high as possible.  

For the purpose of this eBook though, we are trying to figure out how to 

maximize our CTR and therefore our AdSense earnings. 
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Now, there are also other cool alternatives you can 

try out and are used by successful AdSense 

marketers. I have laid them out for you here 

This ad placement layout is known to be used by the 

famous Xfactor. Basically, the most important focus 

of the site are two big rectangle ad units embedded 

on the left side of the article, one above the other. 

You can then place your last ad unit either below the 

article or on the side bar, below your category 

listings. 

A similar alternative is to avoid embedding the ads, and leaving a blank space 

until the content begins below, or adding only one ad block instead of two. 

(To avoid a too spammy look). 

 

It is said that this layout was seen on some of Joel 

Comm's web sites.  

You may already know that placing related images 

next to ad units is something that goes against 

AdSense policies. However, using these simple 

technique may be one of the few times where 

placing an image ad may be worth it.  

The idea behind it is that we can place a text unit ad 

next to an image ad unit without going against Google’s policies. Although 

image banners are said to have very low CTR, by placing an image ad next to 

a text ad, we will drive the attention of the users to this zone, thus increasing 

the chances of them clicking on one of our ads.  

In this alternative layout, I have also moved the link unit below the article 

and replaced it with a leaderboard, which also is something worth testing 

out. 
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This is a slight variation of one of Michael Campbell’s 

proven layouts.  

We are “sandwiching” our horizontal navigation bar 

between a leaderboard and a link unit, focusing the 

left sidebar with a wide skyscraper and adding a big 

rectangle after the first paragraph, which will make 

users have to look at it if they are reading the 

content. 

 Furthermore, 2 additional link units are placed, one 

just above the fold and the other one just above the 

footer. This is as far as we can go with ad placements. We could also add a 

search button in there, to maximize our coverage.  

Another variation that may be worth testing is replacing the link unit that is 

just above the fold with a leaderboard (and deleting the leaderboard below 

the header). Always remember to make adjustments in terms of what ad 

should appear first in the HTML code. In this example I would go with either 

the wide skyscraper or the big rectangle (without any prior test results) 

 

This is the only 3 column web page layout I am going 

to expose to you here. 

The reason why is because 2 column web pages tend 

to perform better than 3 column web layouts. 

However, since this is a web layout that is claimed to 

be used by 100k a year AdSense gurus, I am lying it 

out for you here.  

As always, the top left side of the screen gets the 

most attention, and we are adding both a wide 

skyscraper and a big rectangle. On the right side, below the navigation items, 

another wide skyscraper is placed. 
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THE BLOG HOMEPAGE TECHNIQUE 

If you are monetizing a blog, which I believe is probably the case of most of 

you, you probably are thinking about how to place these ads in your blog’s 

homepage. 

Here are two alternatives on how to place your ads on your blog homepage: 

1. Between Excerpts 
 
The first option is to use the default blog home page 

view, and add Ad Units between the different blog 

post excerpts.  

We are adding a leaderboard unit below the 

navigation bar, and adding subsequent ad units (first 

one is an ad unit, then two link units) just below the 

blog post excerpts. We further monetize the site by 

adding a custom search button, and a wide skyscraper 

on the left side. 

The custom search button can also be placed on the 

right side next to the top navigation bar. 

Google has his own take on how to optimize ad placement on blogs. You can 

find more information here:  

https://www.google.com/adsense/support/bin/answer.py?hl=en&answer=4

3869 

 

2. Adding A Static Home Page 

What I personally use for my niche blog sites is avoid the typical blog home 

page and add a static home page instead. 

The way to do this, if you are using Wordpress, is very simple: 

https://www.google.com/adsense/support/bin/answer.py?hl=en&answer=43869
https://www.google.com/adsense/support/bin/answer.py?hl=en&answer=43869
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1. First, if you haven’t done this yet, add permalinks to the structure of 

your page URLS. To do this access the Permalinks section in the 

Settings Tabs within Wordpress Admin and change to the following: 

 

I recommend using either %postname% or %post_id%/%postname% 

2. Create two new pages. One will be empty (no content) and will have 

the title blog. The second one will have the article you want to have on 

your blog’s homepage. 

 

3. Go to the Reading section in the Settings Tabs within Wordpress Admin 

and change the following 

 

Our homepage will display an article instead of all the usual post excerpts. 

We can now monetize the home page the same way we would monetize our 

article pages. 

Note: I recommend using the noindex function for our blog page or adding an 

exception in the robots.txt file. This way our blog page won’t be indexed by 

Google. 

ADDITIONAL RESOURCES 

If you still have issues trying to decide which ad placement to use, Google 

offers some additional insight. These may be very useful, simply take into 

account that Google is as whitehat as you can get, and in most cases, Google 

will put user experience above ad revenue: 

http://www.google.com/adsense/support/bin/static.py?page=guide.cs&guid

e=29872&from=29872 

http://www.google.com/adsense/support/bin/static.py?page=guide.cs&guide=29872&from=29872
http://www.google.com/adsense/support/bin/static.py?page=guide.cs&guide=29872&from=29872
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CRUCIAL TIP NUMBER 8 

F OL L OW  T H E  B IG  B O YS  

The same way we took into account what the famous heatmaps are telling 

us, and what other AdSense gurus are doing themselves, I recommend 

following or looking at some of the most famous sites that receive a very high 

amount of visitors and use AdSense as part of their monetization. 

Usually, these big sites and premium publishers have an AdSense manager to 

help them out with optimizing their own AdSense placements. So it is always 

a good idea to consider where they are placing their ads, and copying their 

model for our own sites, if appropriate.  

Most of them will put user experience high above ad revenues, since they 

possess a lot of traffic anyways, so take these advices with a grain of salt. 

Nevertheless, some of the most famous websites (and some owned by 

internet marketers) to check out are: 

About, eHow, LiveStrong, EzineArticles, Associated Content, Articles Base, 

Taringa, HubPages, World Village, InfoBarrel 

Digital Point 

NY Times, G1 Globo, Bild, Fox News, Wall Street Journal 

Science Daily, Labnol, Live Journal, Living Room 

 

 

 

 

 

 

http://www.about.com/
http://www.ehow.com/
http://www.livestrong.com/
http://www.ezinearticles.com/
http://www.associatedcontent.com/
http://www.articlesbase.com/
http://www.taringa.net/
http://www.hubpages.com/
http://www.worldvillage.com/
http://www.infobarrel.com/
http://forums.digitalpoint.com/
http://www.nytimes.com/
http://www.g1.globo.com/
http://www.bild.de/
http://www.foxnews.com/
http://online.wsj.com/
http://www.sciencedaily.com/
http://www.labnol.org/
http://www.livejournal.com/
http://www.livingroom.org.au/cameraphone/
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SECTION 3 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

YOUR ADS 
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CRUCIAL TIP NUMBER 9 

B IG IS  B ET TER  

The first advice has to do with which ad formats you should choose. The 

answer is simple. The bigger the better. 

Let’s take a look at one of the statistics Double Click released some years ago: 

 

Based on 20 billion impressions, the results are obvious. Larger ad units 

generate higher click through rates. 

So, if you are thinking about which ad sizes you should choose, always go 

with the proven ones and place them as we have described in the last 

section: 

1. Large Rectangle (336x280) instead of 300x250 (the only exception is 

when using image ads, more on that later) 

 

2. Wide Skyscraper (160x600) instead of Skyscraper (120x600) 

 

3. Leaderboard (728x90) instead of Full Banner (468x60) 
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When using link units, based on my results, large horizontal link units 

(728x15) tend to perform better than vertical link units do.  

The reason may be that they appear more as real navigation units and are 

not as cluttered as horizontal ones. 

 The “Ads by Google” footprint also tends to appear more subtle on 

horizontal link units, because it will show up only in one extreme. 

Do not think twice and stick to what is working for most publishers. The only 

exception would be when you really have no space left on your page, or you 

cannot add a wider ad unit. (You should create your web theme accordingly 

though!) 
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CRUCIAL TIP NUMBER 10 

S T IC K  W ITH  TEX T  A D S  

Contrary to what Google will tell you all the time, my advice to you is to only 

use text ads in most cases. 

Based on test results, text ads do perform a lot better than image ads, and 

there are several reasons that may explain that: 

¶ As Internet has become something most of us are familiar with, we are 

now blind to those typical flashy or usual image ads we used to see in 

468x60 formats. We have trained ourselves to avoid them 

 

¶ Text ads give the user CHOICES. You are not displaying only one ad, but 

you are giving the user to choose between 4 or 5 different ads. 

Therefore, the probability that one of the ads will actually be 

interesting to the visitor increases 

 

¶ Text ads are less obtrusive and more inviting. Unless you have a flash 

game website, in which case I recommend you use image ads, most of 

the users will come to your site looking for information. Therefore, you 

want to display written text they can read instead of an image they will 

recognize as an ad right away 

 

¶ Text ads are customizable. Probably the most important aspect that 

speaks for text ads is the fact that we can customize those ads and 

blend them with our content in a much more effective way than what 

image ads have to offer. This will be extremely important to increase 

our CTR. 

 

The only place where I can vouch for opting to display image ads as 

well is below the fold, if you place an ad after the article. If you do, 

choose the 300x250 format instead of 336x280, since this may 

increase the pool of advertisers when it comes to image ads. Placing an 
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image ad below the fold may help you increase eCPM, although it is 

said that the location of an ad will also modify your CPM (cost per 

thousand impressions) rates.  

 

For ads above the fold, I stick with text ads. Unless you REALLY know, 

there is some image ad that is converting well  

(EPC may increase with image ads, but CTR will usually be lower). 

 

The exception to the rule may occur with rich media ads, flash ads, or 

video ads. The problem is that you cannot foresee if Google will display 

a video ad instead of a static image ad, therefore, I stick with text ads, 

at least above the fold. 

 

As always, test, track and tweak based on your own data. More on that 

in the next section. 
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CRUCIAL TIP NUMBER 11 

B L END ING YOUR  A D S  

Blending your ads is THE most important thing when it comes to increasing 

your CTR.  

If you have taken a look at some of the big websites, I mentioned earlier, you 

will see that almost all of them try to blend their Google AdSense ads as 

much as possible, and make the Ads by Google or Sponsored Links footprint 

as subtle as possible.  

The more you can blend your ads with your content and design of your site, 

the more they will appear as being part of your content and site themselves, 

and the higher your CTR will be, in most cases. 

These are the things you have to focus on when creating new text ad units to 

place inside your content: 

1. BLEND BORDERS AND BACKGROUND 

First step is to remove any borders to make it blend with the content of your 

site. If you have chosen a white background, go with #FFFFFF 

Same thing applies to the background color. Blend it with your sheet color. 

 

2. TITLE COLOR 

The obvious step would be to match the title color with the color of the 

hyperlinks of your page, or your headlines. 

However, there are mixed results here. Some people will tell you to stick with 

blue, because blue is instantly recognized as a hyperlink and visitors are 

keener to click on blue links.  



Created by PabloVTB - More free stuff: http://www.virtualtrafficbrokers.com/pablovtb 

So, my take on this is to follow this guideline. Unless you are planning to 

make the design of your page rather unique, try to always use blue or a 

variation of blue for the color of your hyperlinks. That way you will both 

blend and use the generic color of blue to increase CTR. 

If you choose to change the color of your hyperlinks, blend your ads and 

match the color with the rest of your page. 

A variation of blue you might want to try and is being used by a 100k a year 

guy is this one: #000080  

3. TEXT COLOR 

It applies here. Match the color of your text with your content. Another 

alternative is to use a slight variation, like this color: #444444  

4. URL COLOR 

There are also mixed opinions here, and you should track your results 

anyway. However, based on what successful people are doing, try to use a 

very subtle color for the ad URL. A color to try out is this one: #C3C3C3  

5. FONT FAMILY 

Not much to say here. I hope that you have chosen one of the fonts available 

for AdSense ads in your web layout, and you can blend them accordingly. I 

like Verdana or the default font family the most. 

6. FONT SIZE 

Trying to make your ads appear bigger than your page may be tempting, but 

results may not be as hoped.  

At first, match the size of your ads with your content, to blend them as much 

as possible. I also every now and then experiment with making the ads look 

bigger than the content area, but have had mixed results so far. 
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PUTTING IT ALL TOGETHER 

If you haven’t designed your web site yet, you could try this color scheme to 

begin with and match the color of your web site accordingly: 

 

GOOD EXAMPLES 

Notice that the web master of this site is not using 

a white background, and in this case, it plays a 

major role in further blending his ads.  

Not only is he using slight variations of blue for the 

text content or headlines, he is matching those 

with his ad. The result: The ads are can be easily 

seen as part of the text. 
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Obvious example. No borders, white background. Text font and link color 
match the content. URL link has a subtle grey color. 

 

ON COMPLEMENTING AND CONTRASTING 

When you complement your ads, you are matching the background and font 
color to some widget adjacent to your content.  

This should be applied when adding ads to your side bar or header. However, 
most of the times the focus will be on the content area. 

 

 

As far as I’m concerned, contrasting ads with the rest of the page should only 
be used in darker templates. For all other cases, it is far better to blend your 
ads than to contrast them with your page. 

 

 



Created by PabloVTB - More free stuff: http://www.virtualtrafficbrokers.com/pablovtb 

CRUCIAL TIP NUMBER 12 

US E  TH E  C OMP ETIT I V E  A D  F IL T ER  

A great way to increase the relevancy of our ads is to block advertisers we 
believe are not relevant to our topic.  

However, please take into account that blocking an advertiser URL will 
prevent them from appearing on ALL of your sites, so you may want to 
double check that you will not block someone who might be relevant to an 
other site of yours. 

The way to do this effectively is by first checking traffic statistics. 

Remember that AdSense is a global program, and depending where your 
users come from, the ad that will be displayed to them varies. 

Using one of my niche blogs you may already know about as an example, 
check what countries your visitors come from: 

 

Based on this data, we want to at least take the top 3-5 countries and double 
check what ads are appearing for those users. 

The way to do this is by either using proxies: 

http://worldproxy.tracking202.com/ 

Or by using the Google Preview Tool within our own site. 

http://worldproxy.tracking202.com/
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To block certain ads we have to go to: 
Allow & Block Ads, Advertiser URLS, and click on Block new URLs 

 

In order to know what URL we should put please read: 

http://www.google.com/adsense/support/bin/answer.py?hl=en&answer

=21593&rd=1#finding  

Remember not to click on your own ads to figure out the advertiser URL 

Sometimes blocking URLs means filtering some advertisers that offer a higher 
bid price. However, I have found that by only having relevant ads appearing 
on my pages my CTR is higher, thus outperforming higher bid ads.  

Your best bet is to test this and track the results. 

 

 

http://www.google.com/adsense/support/bin/answer.py?hl=en&answer=21593&rd=1#finding
http://www.google.com/adsense/support/bin/answer.py?hl=en&answer=21593&rd=1#finding
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SECTION 4 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

TEST, TRACK, AND TWEAK 
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CRUCIAL TIP NUMBER 13 

INTEG RA T E  GO OGL E  A NA L YT IC S ?  

Integrating Google Analytics with your AdSense account is a good idea, but 
there are positive and negative opinions about it. 

What speaks for integration is the fact that you will be able track a lot more 
data that can reveal to you which pages are getting the most results, and 
where your visitors are coming from. 

Once you integrate your AdSense account with your Google Analytics 
account, you will be able to determine, among other things: 

1. What pages of your web site are generating the most revenue 

2. What ads on what pages are generating more revenue than others 

3. What keywords your visitors are using and is leading them to click on 
one of your ads 

4. Where the visitors come from (country, city) 

5.  Trending statistics 

6. And more… 
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For this reason, it truly may be worth it to integrate your AdSense account 
with your Google Analytics account, and start realizing what type of content 
you should focus on, what type of visitors you should focus on, where you 
should promote your sites,… 

However, some people don’t like giving away too much information to 
Google, and I can understand that. It may not be a good idea to share with 
Google too many details about your site, like bounce rate, Avg. Time on Site, 
and so on. It may affect your rankings or get you Smartpriced, who knows… 

Some AdSense publishers simply like staying under the radar and keeping 
the stats for themselves. If this is your case as well, consider using these 
other free alternatives when it comes to tracking your sites: 

¶ Piwik (self hosted) 

¶ Open Web Analytics (self hosted, creates heatmaps too) 

¶  StatCounter 

¶ eXtremeTracking 

¶  AwStats (self hosted) 

 

 

 

 

 

 

 

 

 

 

http://adsense.blogspot.com/2005/10/facts-about-smart-pricing.html
http://piwik.org/
http://www.openwebanalytics.com/
http://statcounter.com/
http://extremetracking.com/
http://awstats.sourceforge.net/
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CRUCIAL TIP NUMBER 14 

C REA TING C US TOM A ND  URL  
C H A N NEL S  

Until now, we have been focusing on modeling what other successful 
publishers are doing. However, if you want to take your earnings and your 
click through rates to the next level, it is crucial that you start tracking your 
results and tweaking your sites based on that. 

1. URL CHANNELS ARE A MUST 

At the very minimum, you should start creating URL channels for every site 
you own. 

If you are using the new AdSense interface, you will have to go to 
Performance Reports, click on URL Channels, and then click on Add URLS to 
track, just below the graph. 
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2. CREATING CUSTOM CHANNELS 

Creating custom channels is also very simple to do, and is a great way to start 
tracking and tweaking any change or modification of your ads. It is 
mandatory to do any split tests, something we will talk about in the next tip. 

Now, the new AdSense interface has made life simpler because now you can 
track what Ad Sizes, Ad Types, Bid types, or Ad Units are performing better 
overall. 

Nevertheless, it is still a very good idea to create custom channels based on 
the following criteria: 

¶ Location 

¶ Design 

Besides, custom channels are mandatory in order to opt in for placement 
targeting, which I recommend you to do every time. 

There are two ways you can approach this.  

One is to create a custom channel for a given location in your web layout (For 
example left sidebar: wide skyscraper), and add all wide skyscrapers that will 
be placed at the top left spot from all of your web sites to that custom 
channel in order to track the results you are getting in that location. 

The other one is to track each site separately, and create a custom channel to 
track which locations or designs are giving you the best results in that 
particular site. 

Make sure you are as descriptive as possible whenever you name your 
channels, to remember what you are tracking. 

 

 

 

https://www.google.com/adsense/support/bin/answer.py?hl=en&answer=32856
https://www.google.com/adsense/support/bin/answer.py?hl=en&answer=32856
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CRUCIAL TIP NUMBER 15 

A / B  TES T  

Split testing is the basic and most important type of test you can make in 

order to determine where you should place your ads, what design you should 

use, and so on. 

First, you will have to create two custom channels, one for each ad unit you 

want to test. 

The next step is to create two ads with identical settings, except one feature. 

This may be the title color, URL color, font, ad format, etc. Always test one 

major difference at a time in order to track things the best way possible. 

Be sure you assign each ad unit the appropriate channel you have created. 

Now, doing an A/B test allows you to run both of your ad units at the same 

time, instead of testing a format or design and changing it to an other one 

after a period of time to determine which one is converting better. 

The way to alternate between two ad units is to use the JavaScript template 

below – it will rotate between the two ad units, showing each 50% of the 

time. This script has been approved by Google so it is safe to use it. 

 
<script type="text/javascript">  
    var random_number = Math.random();  
    if (random_number < .5){  
        / / First Ad Unit Code Goes Here   
    } else {  
        // Second Ad Unit Code Goes Here   
    }  
</script>  
<script type="text/javascript" 

src="http://pagead2.googlesyndication.com/pagead/show_ads.js"></script>  
  

When using the code above, remember to replace ñ//First Ad Unit Code Goes 

Here ” with your ad code INSIDE the first set of <script></script> tags. 
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Once you have implemented the code in some or all of your web pages, you 

will be able to track the results in the reports and compare the different 

numbers from the custom channels you created. 

The idea here is that if you notice that one ad configuration performs much 

better over time; simply replace the script with the ad code for that ad unit in 

order to display that one on a permanent basis. 

Alternatively, you can update the script to test the performance of that ad 

unit against another ad configuration. 

Always apply these rules when you are doing these types of A/B tests: 

1. You should make one change in each A/B experiment. 

The same way Perry Belcher created his own magic Add To Cart Button, the 

goal of A/B testing is to isolate the CTR and revenue impact of one particular 

setting, so you can really know exactly which change affected your revenue. 

2. One of the ad configurations should be the setting you are 

currently displaying. 

Remember to always include your current ad configuration in order to 

compare your experimental results to a baseline or control. This baseline 

should be the ad design of configuration you are currently using. 

3. All configurations must be running simultaneously.  

This is key when it comes to split testing vs. changing ad configurations over 

time. We want to ensure that all ad configurations are subject to the same 

conditions such as the same traffic patterns, seasons, all at the same time. 

If you want to test different layouts, formats, or designs, I recommend using 

this JavaScript template. There are other alternatives as well, such as using 

Google’s Website Optimizer. 

 

 

 

 

http://www.google.com/websiteoptimizer
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GOING SERIOUS 

If you are serious about tweaking your websites to maximize your earnings as 

much as possible, and you have a web site that is generating a very good 

amount of traffic per month (usually authority web sites), I would consider 

giving a shot to these two paid resources. 

You can generate your own heatmaps this way based on your own traffic 

data. 

http://www.crazyegg.com/ 

Basic version starts at $9 per month: you can track up to 10,000 visitors and 

up to 10 pages at once. 

http://www.clicktale.com/ 

Clicktale offers a free version that tracks up to 400 pageviews per month. 

Google Analytics also offers some relevant data under “In-Page Analytics”. 

Seeing where most of your clicks are being focused is a good way to consider 

moving your ad placements near those locations. 

If you want to try an open source and free solution, I have just recently found 

this tool that will also create a heatmap for you: 

http://www.labsmedia.com/clickheat/index.html 

It seems promising and worth checking out, but I have not tested it yet. 

  

http://www.crazyegg.com/
http://www.clicktale.com/
http://www.labsmedia.com/clickheat/index.html
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SECTION 4 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

OTHER SNEAKY TACTICS 
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S H ORT W A RNING  

All of the above tips and techniques should be enough to make your CTR 

grow considerably. 

However, for those who want to experiment a bit and do not mind taking 

some risks, I will be revealing to you some tactics that may spark your 

creativity in terms of maximizing AdSense revenue. 

Please know that I do not take responsibility for what could happen to your 

account by trying out these techniques. These are rather greyhat tips to 

increase your CTR. If you want to stay on the safe line stay with the whitehat 

tips I mentioned until now. 

I will not present any real Blackhat tactics here, because it is not worth it to 

play against Google’s policies. That is the fastest way to get your account 

banned and lose your earnings. Google AdSense is a long-term passive 

income generator for me, and with that in mind, I would play the game 

accordingly. 
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TH E L INK  T EA S ER  TEC H N I QUE  

This method will not provide a good user experience, yet it can increase CTR 

considerably for those who have tried it out. 

The basic idea of this tactic is to use post excerpts to our advantage and 

tease the user, making him click on one of our ads (Without us telling him to 

do so). 

The way this is done is by offering only the excerpt of an article (like in a blog 

homepage for example), or a good written introduction and attention 

grabber, and adding the usual link “Read More…” at the end of the excerpt.  

But, in this case, the link will not work. 

 

Below the link, we will place an AdSense ad. 

Whenever the user tries to click on “Read More…” nothing will happen, and 

in many cases, he will end up clicking an ad instead. 

To setup the fake link you can use this: 

ЃÁ ÈÒÅÆЀͼÊÁÖÁÓÃÒÉÐÔȡÒÅÁÄÍÏÒÅɉɊȠͼЄ2ÅÁÄ -ÏÒÅȣЃȾÁЄ 

An alternative that you could try out is linking the Read More to another 

section of your page, using the # parameter. When the user is taken to that 

section, he will find more ads to click on. 
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 A UTH O R OF  TH E  A R T IC L E  TEC H NIQUE  

This greyhat technique consists of placing a photo of a professional looking 

person near our ads. Being a completely unrelated photo, if done well it 

should not bring you any problems. 

The idea is to blend the ads in such a way that it seems as if the ads “were” 

the recommended resources of the expert author. This should be implied 

though, do not mention it anywhere on your page. 

It could look like this: 
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TH E V ID EO  S A ND W IC H IN G T EC H NIQUE  

The basic idea of this technique is to wrap ad units around an embedded 

video. 

What we will do is create a short 30 sec video, using about 10 photos taken 

from free image sources, and make a photo slideshow out of them. This can 

be achieved easily with services such as Animoto 

So, for example, if your niche topic is about “cheap bicycles”, simply get a 

couple of images of bicycles or bicycle brands and make a video out of it. 

We then will upload the video to YouTube, and use the embedding function 

to place it in our web page, above the fold. If you have any other video 

provider that allows the autoplay function, you may want to try that one. 

I have been trying a twisted version of this method myself and have found 

out that adding a video will reduce some bounce rate because people tend to 

want to watch what the video is about, especially if you add a catchy 

headline to it, and it will increase the Average Time on Site.  

Moreover, when people watch this 30 sec video and start getting this is 

nothing more than a photo slideshow, we have indirectly given them more 

time to look at one of the ads surrounding the video and increasing the 

chances of them clicking on one of them after or during the videos duration. 

If you are scared of placing “related” videos near ads, you can always add a 

border to it or a slight separator. 

It could look like this: 

 

 

 

 

 

http://www.animoto.com/
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D EC ORA TING YO UR  A D S  

This greyhat technique goes against blending your ads, yet it can spark some 

creativity in yourself. 

As a way to fight against ad blindness, this method involves placing your ads 

inside attractive forms other than the normal rectangle, in order to attract 

more eyeballs to them. 

These are some ideas of what I am talking about: 
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SECTION 5 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

FINAL WORDS 
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REC OM ME ND ED  RES OUR C ES  

You have made it to the end of this eBook. If you still want to know where to 

find more information and tips regarding Google AdSense, these resources 

may be helpful to you (no affiliate links): 

WEB DESIGN 

Artisteer 

As I have already mentioned previously, I choose Artisteer to create my web 

templates. The reason why is because you can create unique and non-

spammy looking themes in a matter of clicks and adjust them the way you 

want to ensure maximum CTR compatibility. Highly recommended. 

Other premade Wordpress Themes include: 

Socrates Theme, created by Joel Comm 

HeatMap Pro 

Clickbump Engine 

 

ADSENSE WORLD 

Official AdSense Blog 

Google AdSense on Twitter 

Official Google AdSense YouTube Channel 

Google AdSense Help Section 

 

 

http://www.artisteer.com/
http://www.socratestheme.com/
http://heatmaptheme.com/
http://clickbumpengine.com/
http://adsense.blogspot.com/
http://twitter.com/AdSense
http://www.youtube.com/user/InsideAdSense
https://www.google.com/adsense/support/
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TH A NK YO U!  

I hope you have found this eBook useful. 

Make sure you put this into action. It is not based on theory but on real 

results from real people and actual statistics. 

If you have any other questions, you can contact me at:  

support at virtualtrafficbrokers.com 

I would love to hear your honest feedback and comments about this eBook, 

and I encourage you to leave me a comment in this thread. 

 

As always, take care, and have a great day. 

To your success, 

PabloVTB 

 

 

 

 

 

 

 

 

 

 

 

http://www.virtualtrafficbrokers.com/recommends/syae.html
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L EGA L  NO TIC E  

This publication is protected under the US Copyright Act of 1976 and all other 

applicable international, federal, state and local laws, and all rights are 

reserved, including resale rights: you are not allowed to give or sell these files 

and information to anyone else. If you received this publication from anyone 

other than virtualtrafficbrokers.com, you've received a pirated copy. Please 

contact us via e-mail at support at virtualtrafficbrokers.com and notify us of 

the situation. 

 

Please note that much of this publication is based on personal experience 

and anecdotal evidence. Although the author and publisher have made every 

reasonable attempt to achieve complete accuracy of the content and 

Resources, they assume no responsibility for errors or omissions. Also, you 

should use this information as you see fit, and at your own risk. Your 

particular situation may not be exactly suited to the examples illustrated 

here; in fact, it's likely that they won't be the same, and you should adjust 

your use of the information and recommendations accordingly. 

 

Any trademarks, service marks, product names or named features are 

assumed to be the property of their respective owners, and are used only for 

reference. There is no implied endorsement if we use one of these terms. 

 

Sharing this Document 

 

There was a lot of work that went into putting this document and files 

together. That means that this information has value, and your friends, 

neighbors, and co-workers may want to share it. 

 

I would ask that you do not share this information with others directly. 

Another person who has not purchased to receive these files does not have 

that right. If enough peƻǇƭŜ ŘƛǎǊŜƎŀǊŘ ǘƘŀǘ ǎƛƳǇƭŜ ŦŀŎǘΣ L ǿƻƴΩǘ ǊŜƭŜŀǎŜ any 

more information or content for you. 
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This also applies for users and members of BlackHatWorld and similar sites. 

 

If your friends think this information is valuable enough to ask you for it, they 

should think it is valuable enough to get it by signing up to receive it. 

 

It should go without saying that you cannot post this document, files, or the 

information it contains on any electronic bulletin board, Web site, FTP site, 

newsgroup, or... well, you get the idea.  


